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Promoting Sustainable Finance
The Special Report on Global Warming of 1.5°C recently 
published by the Intergovernmental Panel on Climate 
Change (IPCC) has become a major talking point. The 
global consensus of the 2016 Paris Agreement aims to 
hold the increase in the global average temperature to 
well below 2°C above pre-industrial levels, but the report 
suggests it will not be enough to mitigate the serious 
impacts of global warming and that the clear goal of limit-
ing the temperature increase to 1.5°C must be adopted. 
That means that to achieve this goal, CO2 emissions would 
need to reach net zero by 2050 and that decarbonization 
measures would need to be further accelerated up ahead.
 Initiatives calling for sustainability have continued to gain 
momentum in recent years. The Sustainable Development 
Goals (SDGs) were adopted by the United Nations General 
Assembly in 2015 and the global consensus that emerged 
with respect to what issues must be afforded top prior-
ity has also become a powerful driver of sustainability. Of 
all the issues, climate change is now seen as a matter of 
the highest priority. At the same time, the finance indus-
try is attracting considerable attention. This is because 
large amounts of capital are needed to find solutions and 
the mobilization of private funds is indispensable to this. 
Financial institutions are required to play a proactive role in 
this movement, backed by the expansion of environmental, 

social, and governance (ESG) factors from asset manage-
ment to other operational areas such as banking, insur-
ance, and real estate.
 Our Group has consistently sought to implement such 
sustainable finance initiatives. With an emphasis on the 
five major priority themes of climate change, natural capi-
tal, environmentally friendly property, sustainable invest-
ment, and the super-aging society, we have continued to 
focus our efforts on developing solutions-based products 
and services.
 One of the themes whose initiatives made great strides 
in fiscal year 2018 is the response to the issues of Japan’s 
super-aging society.  Financial gerontology is currently 
in the spotlight and the finance industry as a whole is 
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becoming increasingly aware of its issues. These issues 
are directly linked to the operations of our Group, which 
aims to become our clients’ “best partner” in an age of 
100-year-life. 
 As for the unavoidable problem of dementia, in addi-
tion to stepping up employee training and regional col-
laboration initiatives on a group-wide level, we deepened 
the understanding of our clients by issuing reports with 
easy-to-understand explanations of how (public) schemes 
and various financial products work with a particular focus 
on wealth management. We intend to further expand our 
lineup of products and services that provide concrete solu-
tions to such issues.

Implementing Materiality Management
If we are to position sustainable finance as a long-term 
growth strategy, then management of materiality (high pri-
ority issues) from an ESG perspective is needed for platform 
building. Reflecting ESG into our management is one char-
acteristic of our Group—we achieve this by having depart-
ments responsible for certain issues engage in discussions 
with our Sustainability Management Office from the view-
point of investors and incorporate internal engagements 
that lead to improvements in initiatives. In fiscal year 2018, 
we particularly discussed climate change issues and ways 
to strengthen human capital and as a result, we reviewed 
our policy on financing coal-fired power generation proj-
ects and enhanced our disclosure of information about 
diversity and inclusion, especially regarding the empower-
ment of women.

From CSR to Sustainability
In April 2018, we changed the name of the Group’s CSR 
Promotion Office to “Sustainability Management Office.”  
While this organizational unit will continue to instill the spirit 
of corporate social responsibility (CSR), the name change 
is designed to further bolster our sustainable finance initia-
tives in light of current global trends. It also aligns closely 
with our Group’s business model to deliver total solutions 
to our clients. Sustainable finance can be realized through 
our efforts to support our clients’ pursuit of sustainability. 
As our clients’ “best partner,” our aim is to work together 
to realize a sustainable society—to this end we sincerely 
ask for your continued support going forward.
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