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“With You” Activities Carried Out across Japan

SDGs
×

“With You” activities

SuMi TRUST Bank

SuMi TRUST Bank seeks to achieve the 17 SDGs 
with the “With You” activities!

The SDGs have also attracted attention in the business world. A variety of industries and companies across 

the globe are practicing business with the SDGs in mind. The new demand for funding thus creates an op-

portunity for the finance business.

•  In-house SDG workshops

•  SDG lobby exhibits

•  ESD Project lobby exhibits

•Book donation project

•Used eyeglasses donations

• Support for food donations to developing 
countries and the poor

•  Silver College

•  Partnerships with comprehensive 
regional support centers

•  Dementia supporter lectures, 
financial guide read-throughs

•  Seminars and lobby exhibits on 
health, nursing, and medical care

•  Blood drives, Pink Ribbon activi-
ties

• UWC ISAK Japan 
lobby exhibits

• Donations to 
Bellmark

•  Company tours, 
workplace tours

•  Family visits

•  Initiatives for diversity 
and inclusion

• “Iku-boss” initiatives

• Conservation activities 
to protect and rear 
endangered species

•  Power consumption reductions, 
power conservation

•  Eco drives

• Recycling activities

• Lobby exhibits on 
disaster readiness 
(climate-related 
disaster measures)

• Lobby exhibits on Na-
tional Trust activities

•  Beach cleanups

• Remote village pres-
ervation

• Forest Cemetery lobby 
exhibits

•  Reduced paper con-
sumption

•  Lobby exhibits on housing options

•  Initiatives to prevent special scams

•  Lobby exhibits on disaster readi-
ness (earthquake-related disaster 
measures)

•  Community cleanups

• Lobby exhibits about peace (introduc-
ing NPO/NGO initiatives, etc.)

•  Donations of supplies to conflict zones

•  Paper crane donations

• Sending seminar instructors for outside classes

•  Activities in collaboration with outside partners 
and local communities

•  Publicity efforts

•  Asset management and inheritance seminars

•  Introductions of trust products to support 
seniors (e.g. Guardianship System Support Trust, 
Security Trust, Anshin Support Trust)

•  Severance pay lobby exhibits

• Awareness-raising for the 
Help Mark
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So that all employees can understand the SDGs and put 
them into practice, the Group put an SDGs feature in the 
October 2018 of the in-house newsletter (printed as a 
booklet) to explain the significance of the Group’s SDG ini-
tiatives and how the SDGs relate to each business unit. In 
addition, we ran an e-learning program for all directors, offi-
cers, and employees that December to further elevate their 
understanding. These e-learning classes were also made 
available at overseas locations in our efforts to encourage 
personnel at overseas locations, such as our Singapore 
Branch and the New York Branch near the United Nations 
Headquarters, to engage in even more activities.

 Furthermore, in November each branch began holding 
“in-house SDG workshops” so that branches across Japan 
can engage in sustainability activities to help achieve the 
SDGs (i.e. “With You” activities).
 In addition, our sustainability information trove (stored 
at a dedicated internal website) shares successful examples 
of “With You” activities related to the SDGs in an attempt 
to raise the level of activities at all branches.
 Feel free to read the continual postings at the “With 
You” branch blogs about SDG activities at our branches 
nationwide.

Challenge 
for SDGs!

Every company and indi-
vidual person can contribute 
to achieving the SDGs. The 
Group seeks to achieve the 
17 SDGs with our businesses 
and the “With You” activities!

Introduction of successful 
“With You” activities

SDG workshop at 
the Omori Branch

“Future Bloom” in-house newsletter

United Nations Headquarters in New York  
(courtesy of the U.N. public relations department)

SDG workshop at the Koganei Branch
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Branches that achieved Target Points

First half 
of 2013

Second half 
of 2013

First half 
of 2014

0
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75

100

Second half 
of 2014

First half 
of 2015

First half 
of 2016

Second half 
of 2015

Second half 
of 2016

First half 
of 2017

Second half 
of 2017

First half 
of 2018

6666 8383 9797 8484 9494 8888 9191

51%

63%

76% 74%
83% 86% 88%

9999 9898 103103 103103

96% 99% 100%100%

Branches (left) Branches that achieved the target points among all branches (right)

(Branches) (%)

Evaluation 
points

Achieving 
Business
Results

Improving 
Brand Image

Reducing
Environmental

 Burden

Disseminating
Information

Goals of “With You” Activities

Initiatives Common to All Branches across Japan
To build strong relationships of trust with community mem-
bers, SuMi TRUST Bank engages in social contribution activ-
ities rooted in local communities, which are known as “With 
You” activities. These activities are promoted with a focus on 
the following three areas: (1) support for this generation of 
seniors, (2) support for the environment and living creatures, 
and (3) contributions to local communities and society.
 With a view to promoting these activities systematically, 
SuMi TRUST Bank introduced a point system in fiscal year 
2012 as a guideline that establishes standards for these 
activities, dividing activities into categories and measuring 
their degree of difficulty and effectiveness. The point sys-
tem sets a baseline point target for each year and assesses 
each branch from the standpoint of “achieving business 

results,” “reducing environmental burden,” “improving 
brand image,” and “disseminating information” as well 
as on the basis of its ingenuity in achieving sales results 
and disseminating relevant information, and posts on its 
“With You” branch blog. The branches have been steadily 
achieving their targets since the system began, and use of 
“With You” activities as an effective marketing approach 
has taken hold.
 Furthermore, the “With You Excellence Award,” “With 
You Special Award,” or “With You ‘Shine Activities’ Award” 
are awarded to branches that have achieved outstanding 
results from “With You” activities. We are actively develop-
ing “With You” activities by sharing these award-winning 
initiatives at branches nationwide.

Projects Opening in Lobbies Nationwide
Silver College Seminars
Silver College seminars are a place of learning for seniors 
among our clients to lead their second life with reassurance 
and contentment. Leading authorities from different busi-
ness sectors talk about the thorough preparations needed 
to carry on a second life that is safe and enriching. There 
are many issues facing us as human life spans often exceed 

the century mark. In addition to seminars with fixed partici-
pants covering four basic topics (health, safety and secu-
rity; late-life housing; the issue of dementia; how to lead 
an enriched life in old age), each branch plans and hosts its 
own distinctive Silver College seminars (see page 45).
 The Namba and Namba-Chuo branches in Osaka 
invited participants to a morning session of rakugo (tradi-
tional comedic storytelling) at the Temman Tenjin Hanjo 
Tei theater to enjoy the Kamigata brand of rakugo that is 
part of the Kansai region’s traditional culture. In addition, 
the Ikebukuro, Ikebukuro-Higashiguchi, Hiroshima, and 
Hiroshima-Chuo branches have held lectures where par-
ticipants can learn about the collections at local museums 
directly from their curators. In such ways, each branch pro-
vides a variety of information on how seniors can live well 
in their golden years via a mix of hard and soft tactics. The 
projects have all been well received by participating clients.

Hiroshima and Hiroshima-Chuo branches
Silver College seminar at the Hiroshima 
Museum of Art

Namba and Namba-Chuo branches
Kamigata rakugo viewing

Note:  The total number of branches in each fiscal year was as follows: 130 branches in the first half and 133 branches in the second 
half of fiscal year 2013; 128 branches in the first half and 114 branches in the second half of fiscal year 2014; 113 branches in the 
first half and 102 branches in the second half of fiscal year 2015; 103 branches in the first half of fiscal year 2016; 99 branches in 
the second half of 2016 and in the second half of 2017; 103 branches in the second half of 2017 and in the second half of 2018.
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Protection of Endangered Species
Several branches are actively engaged in activities to con-
serve species unique to Japan as a part of the “support for 
the environment and living creatures” theme. In August 2016, 
after obtaining approval from the Ministry of the Environment 
(MOE), the Ichinomiya Branch commenced an exhibit on the 
Deepbody Bitterling, an endangered fish species, in a joint 
project with private-sector companies, a first of its kind. The 
exhibit arose from our participation in environmental and 
ecosystem conservation activities for the Kiso River basin 
that we have promoted in concert with local organizations. 

In addition, other branches are breeding endangered fish 
species such as the Japanese Rosy Bitterling and Japanese 
Medaka rice fish indigenous to their region in fish tanks in 
their lobbies, widening the circle of participation in the SuMi 
TRUST Fish Project to a nationwide basis.

SuMi TRUST Fish Project

* Gene differentiation has been confirmed for medaka rice fishes depending on the water 
area of their habitats, and preservation activities of indigenous medaka rice fishes have 
been promoted in each respective region using systems such as foster care.

Medaka rice fish 
(a line that lives near the 
Natorigawa River mouth)
Sendai Branch and 
Sendai-Aoba Branch

Oikemedaka 
rice fish
Aobadai Branch

Medaka rice fish (a line that 
lives in the Sakawagawa River)
Odawara Branch

Medaka rice fish 
Tottori Branch

Deepbody 
Bitterling 
Ichinomiya 
Branch

Rosy Bitterling
Yao Branch

Rosy bitterling

D
ee

pbody Bitterling

Medaka before laying
 eg

gs

SuMi TRUST Bank “Inheritance from Me” Series

TOPIC

Breeding deepbody bitterlings  
in a fish tank

Breeding Rosy Bitterling  
in a fish tank

Since June 2013, SuMi TRUST Bank has invited clients to 
share stories with an “Inheritance from Me” theme. These 
stories, up to around 400-characters in length, are on the 
precious “people, things, and matters” the writer wants 
to pass on as an “Inheritance from Me” legacy for future 
generations. Each time, the stories selected for the Grand 
Prize and the Second Grand Prize are published as a col-
lection in a booklet that is available at our branch lobbies 
across Japan and shared on the company’s website. The 
Grand Prize winner in the first year was a story entitled “A 
life-sustaining ten-yen coin.” It describes how a ten-yen 
coin helped form a bond of trust between a teacher and 
students. The story appealed to many, even inspiring Aki 
Yashiro, a well-known Japanese enka (folksong) singer, to 
turn the story into a song. The generations of entrants 
have diversified every year, and in our fifth contest, we 
received over 10,000 entries.

 “Inheritance from Me” is also a project that contrib-
utes to school education and local communities.
 Because the first contest received numerous entries 
from pupils, students, and schools, we established the 
School Prize and accepted group submissions from entire 
schools beginning with the second contest. The number 
of entries from entire schools has risen each year as they 
join the contest as part of their educational activities in 
classes, grades, and clubs. In the fifth contest, 107 schools 
sent in as many as 5,885 works.
 In addition, because we have seen many submit-
ted pieces written about people’s hometowns, we have 
established the Hometown Prize beginning with the sixth 
contest. We anticipate a lot of works telling future genera-
tions about the towns and villages writers call their dear 
and wonderful hometowns. Prize winners in the sixth con-
test will be announced in May 2019.
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Main Initiatives at Domestic Branches

The Hoshigaoka Branch was quick to join the effort to 
spread the Help Mark* that Aichi Prefecture is promoting. 
The branch is leading a group effort in the Chukyo area to 
encourage active use of the mark.
 The branch put up Help Mark posters in its building on 
February 2018. In April, Marie Ozaki, the representative of 
the Help Mark Promotion Group, held an in-house work-
shop. In May, the Help Mark Promotion Exhibition was held 
in the lobby. In addition, the branch applied to join the Help 
Mark Promotion Partnership Program that was established 
in June 2018 to raise awareness across Aichi Prefecture. 
The Hoshigaoka Branch is now signed up as a Help Mark 
Promotion Partner. Furthermore, in July, Ms. Ozaki was 
invited as a lecturer for a large in-house workshop held at 
the Nagoya Business Department for 70 employees in the 

The Gifu Branch has been focused on activities about “work-
life balance,” starting with its manager’s declaration on work 
style reform.
 At a speaking event on “Work Style Reforms for Financial 
Institutions” by Mr. Atsumi, a researcher at Toray Corporate 
Business Research, Inc., in December 2017, participants 
learned about the importance of environments and facilities 
that make it easier for people involved in nursing and child 

Chukyo area. Aichi Prefecture began thoroughly distributing 
Help Marks on July 20. The branch will continue with aware-
ness-raising efforts to boost the mark’s recognition.
 Moreover, the branch has promoted a number of activities 
for employees to join. It has held a lobby exhibition intro-
ducing the activities of a local social welfare council (a com-
prehensive regional support center), joined a cleanup with a 
local university, cooperated with the Chigusa Police Office to 
prevent financial scams, and joined a blood donation sup-
porter program run by the Japanese Red Cross Society.

* Help Mark: This mark for common use across Japan was created by the Tokyo 
Metropolitan Government’s Bureau of Social Welfare and Public Health to make it 
easier for people whose need for assistance or attention is not immediately obvious 
from their looks, such as people with prosthetic joints or legs, internal impediments, 
intractable diseases, or women in the early stages of pregnancy, to receive support. 
A person can place the mark on a holder or elsewhere to indicate their intention.

care to work. The content of the speaking event was shared 
within the branch, and it is putting into practice work-life bal-
ance approaches employees came up with and planned, 
including striking a balance between employees’ tasks and 
familial obligations and taking responsibilities regardless of 
an employee’s career course or time with the company.
 In addition, the branch is highly interested in diversity 
and inclusion (D&I) and has held in-house workshops on vari-
ous topics, such as “promoting D&I at the Gifu Branch” and 
“learning more about nursing care systems.” These voluntary 
activities have garnered praise and in February 2018, the Gifu 
Branch was recognized by Gifu Prefecture as an Excellent 
Gifu Prefecture Company Promoting Work-Life Balance.
 Moreover, the branch promotes activities closely involved 
in local communities, such as a cleanup of the bed of the 
Nagara River and a collaboration with the Gifu Police to 
implement safety measures for senior citizens. In the future, 
the branch will tie such initiatives to the SDGs as it further 
promotes activities.

Help Mark seminar Campaign to prevent financial scams
Help Mark Promotion 
Partner Certificate

“Work Style Reforms for the Financial Institutions” 
speaking event

Excellent Gifu Prefecture 
Company Promoting Work-
Life Balance Certificate

Hoshigaoka Branch

Gifu Branch

Branch Initiative 01

Branch Initiative 02
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As the only trust bank in Oita Prefecture, the Oita Branch con-
tinues to hold seminars planned by the branch on a variety 
of topics. In addition, the branch has responded to requests 
from large companies and government organizations in the 
region and sent out lecturers on a regular basis. Meanwhile, 
local media has covered the branch on multiple occasions.
 Furthermore, branch employees are active participants 
in events such as the citizens’ marathons, environmen-
tal events, and the Star Festival in an attempt to com-
municate with local citizens. Following last year, this year 
again the Oita Branch and Oita Prefecture Financial Public 
Information Committee worked together to hold the Parent-
Child Summer School, where local children had fun learning 
about the role of a trust bank.

The Shizuoka Branch has been focused on activities to care for 
people with dementia. In July 2018, the branch worked with the 
Shizuoka Physicians Association to hold a “mini speaking event 
on dementia.” Participants learned in detail from physicians 
about dementia’s symptoms and types, pointers for early diag-
nosis, preventive techniques, etc. In addition, after making a 
visit to a nearby comprehensive regional support center, a finan-
cial consultant participated in a joint care meeting between four 
comprehensive regional support centers as a lecturer and gave 
a lecture by using “Considering the Problems of Dementia,” a 
digest report for seniors SuMi TRUST Holdings published. After 
the lecture, there was a lively Q&A session and exchange of 
information, and the branch formed a new network with such 
local experts as care support specialists, public health nurses, 
social workers, and counselors at the social welfare council.

It is said that in Japan, a super-aged society, one in four seniors 65 or older have dementia or are showing 
warning signs. As Your Last Bank, the SuMi TRUST Group is dedicated to providing a variety of information to 
help senior citizens lead contented lives. In March 2018, we published a “digest report for seniors: Considering 
the Problems of Dementia.” It provides specific information on topics such as what kind of disease demen-
tia is and what kind of support a person with dementia needs. SuMi TRUST Bank has an asset management 
lineup designed to cope with dementia and conducts client-oriented consulting (see page 40). In addition, its 
branches nationwide put up lobby exhibits introducing this report so that our clients can think carefully about 
their health and future.

Oita BranchShizuoka Branch,  
Shizuoka-Chuo Branch

Mini speaking event on dementiaJoint care meeting between four com-
prehensive regional support centers

Participation in the 2018 Oita 
Relay Marathon

Seminar for the federation of retired 
civil servants

Branch Initiative 03 Branch Initiative 04

A Digest Report for Seniors —Considering the Problems of Dementia—

COLUMN

URL: https://www.smth.jp/csr/report/2017/all5.pdf

A Digest Report for Seniors
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Main Initiatives at Domestic Branches

The Machida Branch has followed up on last period’s effort by 
planning and organizing the Second Intercompany Women’s 
Mixer, where 20 female employees in total from four nearby 
companies joined. The event is planned for female employ-
ees to widen their network by exchanging ideas and shar-
ing awareness with women working at other companies in the 
Tokyo metropolitan area. After a lecture on “Work Style Reforms 
for Women and Diversity” by an outside lecturer, participants 
engaged in a lively discussion on “Work Style Reforms for Us.”
 Moreover, the branch has held multiple in-house workshops, 
including training to be friendlier and a health management 
seminar for employees. In addition, the branch is focused on 
preventing neighborhood crime, as the branch won a joint prize 
from the heads of the Tokyo Metropolitan Police Department’s 
safety department and the Tokyo crime prevention confedera-
tion. Few other branches have won such a prize.

The Sendai and Sendai-Aoba branches teamed up with the 
Sendai Mitsukoshi Department Store as a sponsor to host the 
Silver College seminars. In its second iteration, the theme 
was “Thinking about Senior Citizen Housing.” In the first ses-
sion, SuMi TRUST Holdings employees explained the opti-
mal housing options according to one’s stage in life. The 
talk was titled, “Thinking about Variation in Senior Citizen 
Residences: Housing Situations for the Elderly Remodeling 
or Switching Homes.” In addition, a lobby exhibit provided 
helpful information based on our publication of “digest 
report for seniors,” for senior citizens thinking about their 
future housing and lives. The exhibit was very well received 
by clients who viewed it.

Machida Branch Sendai Branch,  
Sendai-Aoba Branch

Branch Initiative 05 Branch Initiative 06

SuMi TRUST Group supports comfortable living for the senior generation not just a selection of optimal hous-
ing, but also reassurance in the form of entrustment of asset management and succession through to life’s final 
stages at Your Last Bank. A digest report for seniors, issued in August 2018, introduces in detail three options 
for senior living arrangements: 1) stay at their current residence: 2) relocate to a comfortable residence: and 3) 
relocate to a residence for the elderly. The lobbies of SuMi TRUST Bank branches nationwide exhibit panels 
introducing this report, and they help and provide consultations to help seniors enjoy their golden years in 
greater comfort (see page 37).

A Digest Report for Seniors  Considering Senior-Generation Housing—V2.0

COLUMN

Commendation for preventing crimeIntercompany women’s mixer 
(four companies)

Silver College seminar“Housing Options” lobby exhibit

URL: https://www.smth.jp/csr/report/2018/all5.pdf

A Digest Report for Seniors
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Main Initiatives at Overseas Branches

Participating in Charity Marathons

•The Color Run
Billed as “The Happiest 5 km on the Planet,” The Color Run is 
a unique and delightful “paint race” started in the U.S. in 2011 
to promote a healthy and active lifestyle. It has become a major 
event held in 35 or more countries with over 6 million partici-
pants. There are two basic rules: participate wearing all white 
clothing, and become a “color runner” by the time you get to 
the goal by bathing your entire body in color powder. The New 
York Branch first joined the Color Run on September 15, 2018. 
Runners covered their entire bodies in color powder at four 
color zones set up along the course. Fifteen branch employees 
reached the goal as color runners. After reaching the goal, par-
ticipants solidified their friendship enjoying a finishing party, a 
“color festival.”

•New York Road Runners
New York Road Runners started out with 55 participants in 1970. 
Today, it is one of the biggest such events in the world, with over 
50,000 runners from all 50 U.S. states and 125 other countries. 
As an event held to bring vitality and hope to people through 
running, about 2.5 million people cheer on the runners from the 
streetside. On July 26, 2018, the New York Branch joined the 
event for the first time with 28 runners.

New York Branch

OVERSEAS BRANCH 01

Sponsorship and Donation Activities

Japan Day 
Sponsorship

Sponsorship fee of $2,000 was 
directed to Japanese culture-
mediated exchange promotion 
activities for the Japanese and 
local communities. A portion of 
sponsorship funds went to plant-
ing cherry trees in Central Park. 
Collaborating organization: Ja-
pan Day, Inc.

Donation 
to JSNY 
Education 
Council

Donation of $2,000 was made 
in 2018 to the JSNY Education 
Council operating the Japa-
nese School and supplemen-
tary study school of New York.

Singapore’s POSB PAssion Run for Kids was held on September 
10, 2017. Jointly organized by POSB*1 and PAssion*2, the annual 
event gathers donations from corporate sponsors and partici-
pants that are later allocated, along with a portion of runner 
entry fees, to the POSB PAssion Kids Fund, which supports edu-
cation and outreach events and programs for local youth.
 The Singapore Branch has donated to the POSB PAssion Run 
for Kids every year since 2012, and many of its employees and 
their families join. In 2017, a total of 134 people with ties to the 
Singapore Branch joined the event, running the course at their 
own pace. People of all ages came together on the day of the 
event, walking or running the course at a pace that suited them. 
The event was a valuable opportunity for people in the commu-
nity to interact.

Singapore Branch

OVERSEAS BRANCH 02

*1   Formerly known as Post Office Savings Bank, POSB is the 
oldest bank in Singapore; DBS Bank, with which SuMi TRUST 
Bank has a major alliance, owns POSB.

*2   PAssion is an acronym for The People’s Association, an orga-
nization sponsoring local community centers formed by the 
Singapore Government.
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Branch-produced “With You” Booklets
In addition to disseminating information via posts on their 
“With You” branch blogs and publishing social contribution 
activity reports, each branch publishes an original branch 
booklet called “With You.” It is planned and produced so 
local communities and the branches where they are located 
can get to know each other in greater depth. The booklet 
features employee self-introductions, introduces branch fea-
tures, includes special feature columns on “With You” activi-
ties and CSR plans, and the distinctive traits of each branch 
such as collaboration with prefectural government offices 
and municipal halls and preparations of public relations col-
umns on distinctive regional features and attractions.

Communication

“With You” Quarterly Reports on  
our Local Contribution Activities
We publish the social contribution activities report SuMi 
TRUST With You four times per year to our clients nation-
wide. This report plays the role of an information dissemina-
tion tool offering coverage on topics of interest to seniors 
and seasonal matters. In fiscal 2018, we ran a special series 
on “Senior-Generation Housing” with pieces written by 
remodeling companies. The series received a very positive 
response nationwide for providing specifics about remod-
eling, taking health into account with home design, and 
public subsidies for barrier-free remodeling.

SuMi TRUST Bank launched the “With You” branch blog 
site in 2012, and branches nationwide introduce their CSR 
activities (With You activities) on their blogs and update 
them as needed. Moreover, we use them as a tool to 
communicate with local customers such as by offering a 
timely guide to CSR seminars and panel exhibits. With the 

number of blog posts by each branch increasing every year, 
the branch blog has emerged as an important tool for dis-
seminating information to local communities.
 In addition, since November 2018, SuMi TRUST Bank 
has been working to publicize branches’ “With You” activi-
ties in connection with the 17 SDGs.

Posts on “With You” Branch Blog Website (Trend)

First half
of 2012

Second half
of 2012

First half
of 2013

Second half
of 2013

First half
of 2014

Second half
of 2014

First half
of 2015

First half
of 2016

Second half
of 2015

0

400

800

1,200

122122 177177

469469 529529
620620

784784 818818

First half
of 2017

Second half
of 2016

1,0131,013 990990

First half
of 2018

Second half
of 2017

1,1651,165 1,1761,176

692692 695695

(New posts)

SuMi TRUST Bank engages in social contribution activities rooted in the community centered on sales bases in regions 
nationwide to build strong trust-based relationships with local communities.
 To communicate our base activities widely with everyone nationwide, we focus on sending out information using various 
forms of media.

“With You” Branch Blogs

WebsiteURL: https://branchblog.smtb.jp/




