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In 2014, Sumitomo Mitsui Trust Realty and Nagoya City inked an 
agreement to cooperate on a renewal plan for the Higashiyama Zoo 
and Botanical Gardens with the aim of forming a bridge connecting 
people and nature. Both Nagoya City and Sumitomo Mitsui Trust 
Realty collaborate and cooperate with each other in promoting the 
renewal plan, and as one plank, they are planning and arranging 
an array of events such as: stamp rallies with animal quizzes and 
free delivery of animal calendars to recipients; grandchildren’s day 
(third Sunday of October), when families bringing grandchildren 
can have their photo taken for free by a professional cameraman; 
and co-hosting the Higashiyama Zoo variety theater. The calendars 
and family photos, which have been available now for five years, are 
exciting draws for which visitors line up in the morning.
 Meanwhile, Sumitomo Mitsui Trust Realty has been an Animal 
Supporter in a new program run by the Fukuoka City Zoological 
Garden and participated in an activity to help pay for the food given 
to the zoo’s animals. The Global Tiger Distribution Panel set up in 
front of the tiger house is helpful in creating an opportunity to learn 
about the distribution and ecology of tigers, which are designated 
as endangered species.
 Going forward, Sumitomo Mitsui Trust Realty will engage in 
social contribution activities to raise corporate value and revitalize 
local communities.

Sumitomo Mitsui Trust Realty

GROUP COMPANY 02

Trust-san, the Sumitomo Mitsui Trust Realty mascot, 
is a tiger, so the company contributed this panel for 
visitors to learn about tigers around the world.

(Above) A professional 
cameraman took family 
photos free of charge only 
for families visiting with 
grandchildren.
(Right) The photos taken 
were provided in a stand-
ing picture frame.

Japan Trustee Services Bank

GROUP COMPANY 01

Japan Trustee Services Bank has cooperated with NPO Palette in 
such activities as in-house bake sales and blood drives. NPO Palette 
is an organization to help disabled persons become independent 
members of society. As part of its activities, the organization pro-
duces and sells cookies and pound cake. Japan Trustee Services 
Bank organizes an in-house bake sale each year that the employ-
ees love.
 Meanwhile, the Harumi and Fuchu offices ran blood drives that 
drew donations from 204 employees and officers.

NPO-organized bake sale

CSR Activities at Group Companies
This is a guide to various CSR activities at SuMi TRUST Group companies.
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Nikko Asset Management works to promote various CSR 
activities as it places a high value on contributing to global 
environment and development of a sustainable society.
 In addition to proactively managing the Nikko AM 
Employee Charity Program, a social contribution pro-
gram by employees, Nikko AM strives to advance CSR 
activities through its core asset management business 

as a signatory to Principles for Responsible Investment 
(PRI) and Principles for Financial Action towards a 
Sustainable Society (Principles for Financial Action for 
the 21st Century). In particular, Nikko AM has been a 
member of the drafting committee for the Principles 
for Financial Action towards a Sustainable Society since 
its inception.

FIT for Charity Run
Financial Industry in Tokyo (FIT) for Charity Run is a char-
ity event created by financial service companies in Tokyo 
that draws participants from across the industry with the 
aim of supporting non-profit organizations in Japan.
 Nikko AM has served as a member of the execu-
tive committee for this event since 2006 and also con-
tributes as a corporate sponsor. In the December 2018 
charity run, a total of 20 people with Nikko AM ties 
participated, centering on employees and their family 
members and volunteers.

Nikko AM participants in FIT for Charity Run 2018

Nikko Asset Management

GROUP COMPANY 03

Initiative 01

Nikko Asset Management has been an official sponsor 
of the Japan Wheelchair Rugby Federation (JWRF) since 
April 2015. Some Nikko Asset Management athletes/
employees are designated practice squad players that 
help members of Japan’s national wheelchair rugby team 
prepare for games. Nikko Asset Management supports 
disabled athletes and wheelchair rugby to raise their pub-
lic profile, while actively hiring people who come from a 
wide variety of backgrounds and promoting diversity.

Support for Sports for Persons  
with Disabilities

Initiative 02 Initiative 03

Nikko Asset Management participates in monthly gath-
erings for child wheelchair maintenance held by a non-
profit organization which sends wheelchairs for children 
abroad. The NPO is a beneficiary of the Nikko Asset 
Management Employee Charity Program. The NPO col-
lects and repairs second-hand wheelchairs for children 
and sends them free of charge to children overseas that 
need a wheelchair.

Regular Gatherings for  
Child Wheelchair Maintenance

Scene from a wheelchair rugby match Each and every used wheelchair is cleaned up
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Initiative 04

Nikko Asset Management has promoted initiatives 
vis-à-vis LBGT* as one plank of our diversity promo-
tions since 2017. Nikko AM launched an internal LGBT 
working group, and uploads LGBT support events and 
working group activities content to its intranet, and 
conducts activities to enlighten and foster understand-
ing concerning the LGBT community. Nikko AM aims 
to improve awareness on issues surrounding the LGBT 
community, and joined as an official member of LGBT 
Finance, an organization supporting improvements to 
workplace environments to make them friendlier to 
LGBT employees who work in finance-related compa-
nies. Moreover, we arranged study sessions to which 
we invited speakers from outside the company, distrib-
uted rainbow mark stickers, and carried out initiatives 

so employees could materialize the expression of their 
allies (supporters) and parties concerned internally. We 
aim to create a workplace environment where diver-
sity is respected and employees can work in ways that 
reflect the importance of diversity that suit them.
*LGBT is an acronym for lesbian (L), gay (G), bisexual (B), and transgender (T).

LGBT Understanding Initiatives

Initiative 05

Nikko AM signed a partnership with Japan for UNHCR*, 
a specified non-profit organization, to provide refugee 
children around the world school supplies, textbooks, 
access to schools, and extracurricular and classroom 
facilities through the Educate A Child (EAC) program. 
A global program run by Education Above ALL (EAA), a 
business partner to the UNHCR, the EAC program has 
provided educational support to tens of thousands of 
child refugees in Africa, Asia and the Middle East since 
2012. Through this partnership, we support initiatives 
to respond to humanitarian crises and aim to provide 
opportunities for children to secure a bright future.
* Japan for UNHCR is an NPO that supports the United Nations High Commissioner 
for Refugees (UNHCR), the UN agency that protects and supports refugees and is 
the official liaison for Japan. Since its founding in 1950, Japan for UNHCR has pro-
tected and supported people around the world who became refugees due to con-
flicts and persecution, and is working to address refugee problems.

Support Refugee Children through International UNHCR Committee

Initiative 06

In January 2018, Nikko Asset Management created 
a women’s group that regularly joins outside events 
and uses in-house workshops to deepen each and 
every employee’s understanding of and foster respect 
for diversity to make its workplace friendlier for every-
one. In June 2018, the company endorsed and signed 
a statement for the Women’s Empowerment Principles 
(WEPs)*1, a code of conduct indicated by the UN Global 
Compact*2 and UN Women to proactively encourage 
women’s participation.

Endorsement of the Women’s Em-
powerment Principles

A refugee zone on the outskirts of Peshawar, Afghanistan in April 2018. 
Girls are enjoying their lunch break at an elementary school run by the 
UNHCR’s EAC program. The school has 226 girls in the afternoon and 
290 boys in the morning in grades one through six.

Implementing a working group 
meeting

Participation in events related 
to International Women’s Day in 
March 2018

Participated in Tokyo Rainbow 
Pride (TRP) 2018

The working group holds regularly 
workshops

©UNHCR/Asif Shahzad

*1  Women’s Empowerment Principles (WEPs): Principles drafted in March 2010 by the 
United Nations Development fund for Women (UNIFEM; now UN Women) and the UN 
Global Compact as a voluntary compact framework between the UN and companies.

*2  UN Global Compact (UNGC): A voluntary initiative to join in the building of a global 
framework for each company and organization to serve as upstanding members of soci-
ety and achieve sustainable growth by demonstrating responsible, creative leadership.
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Providing Enriching Experiences to Children
Diners Card, a credit card issued by Sumitomo Mitsui 
Trust Club, goes beyond the framework of a credit card 
to advance a variety of initiatives. Along with its mem-
bers, Sumitomo Mitsui Trust Club provides opportuni-
ties for social contributions that support students and 
other children out of a desire to support the youth.

•Music Outreach Activities
Diners Club sponsors the Music Outreach Activities, 
one of Tokyo University of the Arts’ social contribu-
tion programs. Donations collected from members 
are administered in a fund to support this program. 
In fiscal 2017, Diners Club collected 2,273,240 yen in 
contributions.
 The Music Outreach Activities offer those with little 
chance to personally experience music the opportu-
nity to listen to live music. Current and former stu-
dents of University of the Arts provide these valuable 
experiences by holding concerts and workshops at 
kindergartens, elementary schools, hospitals and 
elsewhere. This Diners Club initiative also resulted in 
offers from some members to sponsor the university’s 
Faculty of Music, so now Diners Club has begun a new 
effort to support the education of musicians.

•Children’s Dining Hall
“Children’s dining halls” are neighborhood initiatives 
that have garnered attention as of late in Japan. It’s a 
social movement to address the social isolation and 
other problems associated with children who have to 
eat at home alone by giving them a place where they 
can enjoy dining on delicious food with other people.
 Diner Club French Restaurant Week, an annual 
event sponsored by Diners Club, started up a chil-
dren’s dining hall initiative in 2017. It is important 
to make as many people as we can understand the 
importance of eating so that we can pass on and 
develop our culinary culture. The experiences chil-
dren have dinner create memories that last a very long 
time. This year, French chefs were eager to put their 
skills on display in Nishinari, Osaka, Ikebukuro, Tokyo, 
and Hayama, Kanagawa Prefecture, with a determina-
tion to treat the children there to magnificent dinners.

Sumitomo Mitsui Trust Club

Youth Support Initiatives in Sports
Diners Club also sponsors activities to support youth 
in sports. Diners Club supported student rugby in 
2017, and we’re doing it again this year. It hopes this 
effort will help to add more rugby fans as the 2019 
Rugby World Cup draws near.
 Like rugby, golf is considered a gentlemen’s sport. 
Many Diners Club members have always enjoyed 
playing golf. In December of this year, Sumitomo 
Mitsui Trust Club will hold its first pro/amateur com-
petition with professional female golfers to build up 
excitement for up-and-coming young pros.

Ongoing Sustainability Activities
•2018 Sake Competition
In 2018, the third annual Diners Club Young Brewers 
Encouragement Award went to the Zaoshuzo brewery 
in Shiroishi, Miyagi Prefecture. Sumitomo Mitsui Trust 
Club will support the brewery for one year by featur-
ing it in the member’s magazine “Signature” and sell-
ing its products for points as a membership reward.

•Daigoji Cultural Properties Restoration Project
In February 2018, the restored statue of Dai’itoku Myo’o, 
one of the Five Wisdom Kings, was unveiled at the Godai-
Rikison Ninno-e Festival. Other efforts currently underway 
include the restoration of the statue of Gundari Myo’o (to 
be completed in February 2019) and the long-term resto-
ration of the Ancient Documents and Holy Scriptures of 
Daigoji Temple (a national treasure of Japan).

GROUP COMPANY 04

Music Outreach Activities Children’s Dining Hall (Hayama)

(Above) Pro/amateur competition
(Left) Support for student rugby 
players

2018 Diners Club Young Brewers 
Encouragement Award

Statue of Dai’itoku 
Myo’o
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This quiz event is billed as the “economics Koshien” 
and aims to make learning about finance and econom-
ics enjoyable for high school students across Japan.
 Like in 2017, SBI Sumishin Net Bank hosted the 
Online Economics Competition, a preliminary for 
the all-Japan contest. In the online preliminary, high 
school students respond to quiz questions via the 
Internet with teams competing based on their knowl-
edge about a wide range of finance 
and economics-related topics such 
as current events and money-related 
trivia. The winning team qualifies for 
the national finals. In 2018, the twelfth 
time the competition has been held, 
20 teams participated in the event, 
and the winner, Yokota High School, 

BIDV-SuMi TRUST Leasing (BSL) commenced operations in Vietnam in May 
2017. In November 2018, as a mixed team of Japanese and Vietnamese per-
sonnel, some employees at the Hanoi Branch voluntarily took part in the 
Kizuna Ekiden, which is one of the festivities commemorating 45 years of 
diplomatic ties between Japan and Vietnam. The event was held to pro-
mote the friendship between Japan and Vietnam and traffic safety. It was a 
good opportunity to deepen bonds as Japanese personnel sent by the SuMi 
TRUST Group and locally hired Vietnamese personnel helped each other 
to complete the race. The sight of the runners overcoming differences in 
nationality, culture, and customs to aim at the goal together surely reminded 
all the staff that, even though BSL has only recently gotten off the ground as 
a joint Japanese-Vietnamese leasing company, they could further strengthen 
their partnership and take a leap forward. BSL will continue to be an active 
participant in these kinds of sustainability activities.

advanced to the national finals. We will continue to 
sponsor this contest as a way to encourage more high 
school students to participate and learn more about 
finance and economics.
 As an online bank for sharing the joy of the future 
with everyone and cultivating the future of this soci-
ety, SBI Sumishin Net Bank uses the Internet as a plat-
form to publicize its initiatives.

Winner Yokota High School
“Dan Dan”

Runner-up Yokosuka High School
“Rikubu”

Third place
Shibuya Junior & 
Senior High School
“ Tamuchanzu”

SBI Sumishin Net Bank

BIDV-SuMi TRUST Leasing

GROUP COMPANY 05




