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Third-Party Comments on
the Sumitomo Trust and Banking Co., Ltd’s 2007 Corporate Social Responsibility Report

September 7, 2007
To: Mr. Atsushi Takahashi, Executive Chairman 

Mr. Yutaka Morita, President and CEO Akira Yamate, Chief Executive Officer,  
The Sumitomo Trust and Banking Co., Ltd. Aarata Sustainability Certification Co., Ltd.

This is a translation of the third-party comments in Japanese on the Sumitomo Trust and Banking Co., Ltd.’s 2007 Corporate Social
Responsibility Report. The translation has been done by and its responsibility lies with the Sumitomo Trust and Banking Co., Ltd.

The objective of these comments is to express our independent view on the features, results, developments, and future direction of key
environmental and social initiatives described in the Sumitomo Trust and Banking Co., Ltd. (the “Company”)’s 2007 Corporate Social
Responsibility Report (the “Report”). In preparing these comments, we performed the following procedures:

1. Interview with Managing Executive Officer in charge of Corporate Social Responsibility (CSR) (Mr. Hitoshi Tsunekage);
2. Interview with the personnel in charge of CSR activities at Headquarters, and inspection of the Tokorozawa and Kumamoto Branch

and interviews with personnel thereof; and
3. Review of the final Japanese draft of the Report.
These comments do not express any conclusion from an independent perspective concerning whether the information in the Report was

collected and reported in accordance with the Company’s policies and standards, nor constitute an assurance or attestation of any kind.

1. Promotion of business innovation appropriate for 
the second stage of CSR activities (pp. 4 – 19) 
In fiscal year 2006, the Company moved on its CSR activities to

the second stage with a strong awareness of improving corporate
value by integrating its CSR activities with its main business. As a
result, the Report incorporates details of the repositioning of envi-
ronmental friendly financial products and services and the labeling
of this business as “Eco-Trustution.” In addition, it reported on the
establishment of the Customer Satisfaction Promotion Department
as a company-wide cross-functional organization, the meetings of
the Human Resources Development Committee, and a review of the
environmental management system. Through these initiatives, the
Company has made steady progress in promoting CSR activities.

As expectations for the future, it is hoped that specific targets in
CSR activities as well as a time frame for achieving them will be
established. In particular, of the Five Paths which form the promo-
tion axis of Sumitomo Trust’s CSR activities, the “Business
Revitalization” requires action. While overseas financial institutions
aggressively engage in environmental friendly financing taking into
consideration society’s expectations to utilize financial resources for
environmental measures, it is necessary for the Company to take a
more proactive and strategic approach. To this end, the formulation
of business plans that are highly specific and feasible for “Eco-
Trustution”, including their incorporation into the sub-strategy of
every business line is essential.

There are also high expectations on global activities in areas
such as participation in the UNEP FI Property Working Group. In
addition to climate change, the UNEP FI also takes up issues such
as biodiversity and water resources. Also, exchanging information
and views with overseas financial institutions should stimulate busi-
ness revitalization within the Company. It is hoped that the
Company will play an active role in the international arena and fully
exploit the knowledge and network gained through its experience.

2. Further enhancement of CSR activities through
broad-based cooperation (pp. 20 – 28)
In our comments on the 2006 CSR Report last year, we positive-

ly recognized the fact that the CSR activities of the branches had
developed from individual activities of the respective branches to
collaborative activities which were the joint focus of a number of
branches. This year, as we conducted our visits to the local branch-
es, we again felt that there had been improvement in CSR activities,
which are being implemented with creative ingenuity. In addition to
sponsoring the Noto Peninsula Support Campaign, which is intro-
duced in the Report, the Tokorozawa Branch also held a joint

seminar with the National Federation of UNESCO Associations in
Japan. This joint activity was expanded from their participation in
UNESCO’s postcard donation activities, i.e. activities to donate
unused postcards which are exchanged for donations to UNESCO,
under the banner of the World Terakoya Movement. As one of its
activities, the Kumamoto Branch initiated the “From parents to chil-
dren, from children to parents” campaign to encourage people in
the community to express their feelings of appreciation to people
who are special to them by postcards. Enlisting the support of other
businesses, the branch was successful in getting many people’s
involvement and in generating interests in this activity, which was
also covered by local media. 

In activities of this sort, the area where we felt advancement
over the past year was cooperation with organizations outside the
company. When cooperation outside the company occurs, one
comes into contact with a wide range of people. Through such
interaction, diverse ideas are generated and improvements in
activities are enabled, so that activities have the potential to
make a greater impact. Further proactive efforts to widen the
reach of cooperation outside the company are desirable.
Cooperation which encompasses a wide range of people, includ-
ing people outside the company, requires a support framework.
The Corporate Social Responsibility Office has appointed a dedi-
cated person for this purpose and is also in the process of putting
in place a support system for branch CSR activities. While the
cooperation between CSR and CS (customer satisfaction) at
branches has already been effective, it is desirable for the
Corporate Social Responsibility Office to cooperate with the new
Customer Satisfaction Promotion Department.

3. Reporting information in a timely way
In addition to giving a general overview of CSR activities to date

and goals for the next year, the Report included the year’s progress
and outcomes on each of the Five Paths with comments from each
responsible personnel. In both contents and readability, this year’s
report shows improvement. 

A further area in need of improvement is the timely reporting of
CSR information. For example, there was no proactive reporting
through news releases on “Eco-Trustution”, an area which had
been the focus of efforts in fiscal year 2006. Under “Enhancement
of the Corporate Brand” in the Five Paths, timely information disclo-
sure and communication is necessary. In the future, it would be
desirable to make more information available not only through the
CSR Report, but also by making use of other communication tools
such as news releases and the website.




