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Achievements
■  Strengthened activities to promote CS through the creation of 
   a designated site for CS on our intranet

■  Cooperated with local NPOs to preserve endangered species

■  Started holding seminars on countermeasures against 
   financial fraud

■  Held seminars and set up display panels featuring the state of 
   endangered species, including the polar bear

Plans
■  To strengthen marketing efforts to use feedback from customers 
   for service improvement and to enhance the PDCA cycle

■  To promote cooperation with local NPOs in 
   “With You” activities conducted by branches

■  To promote “With You” activities that enhance customers’ 
   knowledge about financial crimes (e.g. bank transfer billing fraud)

■  To promote “With You” activities regarding environmental issues, 
   particularly biodiversity-related issues

Plans
■  To continue activities to improve services by listening to 
   the voice of our customers

■  To assist in grass-roots activities in support of 
   holding the 10th meeting of the Conference of 
   the Parties to the Convention on 
   Biological Diversity (COP10) in Nagoya

■  To hold seminars on countermeasures against 
   financial fraud across Japan

■  To establish a framework for systematic implementation of 
   a program for junior and senior high-school students to 
   experience the workplace

Path2Enhancement of Corporate 
Brand
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By promoting CS (Customer Satisfaction)
Activities and Employee-Involving Social
Contribution Activities (“With You”
Activities), we are striving to enhance
our corporate value as a company that
fulfills its social responsibilities in ways
that offer assurance to customers and
foster pride among employees.

Sumitomo Trust has set forth its “Promise to Customers”
in the belief that earning customers’ trust should
constitute the core of its corporate activities. We also
believe that we can strengthen the public’s confi-
dence in us and enhance our corporate brand in the
long term by conducting social activities that are
rooted in the local communities and are suited to
their specific circumstances and needs.

■ Promise to Customers

At Sumitomo Trust, as an asset management financial
institution that works to achieve “optimal management and
prudent administration,” we follow all applicable laws and
regulations, and we promise our customers that we will rec-
ommend products and services based on the following
solicitation policy, so that they can make appropriate judg-
ments for themselves.

1. We ask customers about their experience and knowledge of
financial products and services, their asset situation, and the
purpose of their transactions. According to their responses,
we provide suitable products and services.

2. We ensure that the products and services we provide are
accompanied by appropriate and easy-to-understand
explanations, so that customers wil l be able to fully
understand the details and advantages, as well as the risks
and handling charges.

3. We do not conduct explanations or solicitations that are like-
ly to mislead customers, such as providing information that
is contrary to fact, or explaining uncertain matters in an
assertive manner.

4. When we wish to make a solicitation to customers via tele-
phone or by visiting them in person, we try to do so without
imposing on customers’ schedules.

5. We work to gain accurate knowledge and learn easy-to-
understand explanation methods, so that we can provide
products and services that suit the needs of our customers.

■ Comment from the Officer in Charge of Promoting Path 2

“We want to protect and 
grow our customers’ assets.”

——————AKIRA SAWAI 
Branch Manager, Omiya Branch

As a trusted financial institution, I believe the mission of
Sumitomo Trust branches is to protect and grow the assets
entrusted by our customers.

In the context of growing our customers’ assets, we strive
to provide consulting that is in tune with the specific needs of
each customer, and we hold a variety of seminars.

In addition to introducing financial instruments to our
customers, the Omiya branch holds seminars on a wide range
of issues. For example, we have held seminars related to crime
prevention ranging from the topics “The Psychological
Approach to Measures against Financial Fraud” and “Anti-
Burglary Measures” to the “The Population Problem” given
by the United Nations Population Fund. Furthermore, we
have also given a workshop titled “The Threat from Non-
Native Species” given by affiliates of the local Kitamoto
Nature Observation Park, and we are dedicated to learning
together with our customers.
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Activities to 
Earn Our Customers’ Trust
To earn the customers’ trust, Sumitomo Trust always listens to the feedback given
by our customers and strives to better meet their needs. As a financial institution, we
also believe that in order to build a sustainable relationship of trust with our cus-
tomers, it is important to provide them with appropriate and adequate information,
not to mention the importance of protecting their personal information.

1. The Sumitomo Trust Concept of CS (Customer Satisfaction)———

Amid radical transformation of the financial environment,

customers have become far more selective in their financial insti-

tution. To be the financial institution chosen by customers

regardless of the times, we position the promotion of CS (cus-

tomer satisfaction) activities as the most fundamental element in

the conduct of our trust business. We place importance on

“Trustee-ness” that takes into consideration customers’ point of

view, providing them with the best solution carefully and indi-

vidually based on trustee spirit. At the same time, we aim to build

the “CS No.1” brand by speedily providing financial services

with high added value that meet the needs of customers through

the combination of diverse functions that feature “STB-ness.”

2. Activities to Promote CS———

(1) CS Promotion Structure

Sumitomo Trust takes customers’ opinions, requests and

complaints seriously and strives to respond to them quickly and

appropriately. In addition, we make efforts to improve the quali-

ty of our services and products through a PDCA (Plan, Do,

Check and Act) cycle* that starts with feedback from customers. 

Feedback from our customers is delivered for investigations,

cause analysis and draw-up of improvement plans to CS

Committees through the Customer Service Promotion Office,

“Voice of Customers” cards, the “CS Monitoring Survey” and

“Customer Questionnaires,” as well as branches and service

counters across Japan. The Customer Satisfaction Promotion

Department, which oversees CS promotion activities, facilitates

the sharing of information on a company-wide basis, and reports

those activities to the Executive Committee and other relevant

organizations. In fiscal year 2008, we received some 230,000

cases of feedback.
* The PDCA cycle, which comprises four stages, namely Plan, Do, Check and Act, is a

process intended to facilitate the smooth conduct of management operations.

(2) Reflecting the Voice of Our Customers

In fiscal year 2008, we continued to reflect the voice of our

customers in our various activities based on the analysis of their

input. For example, in response to complaints that the volume

of mails sent from us was unmanageable, we simplified them by

consolidating mailings with similar contents and using postcards

instead of envelopes where possible.

Mechanism for Receiving Feedback from Customers

Customers

CS Monitoring
Survey

Feedback to
Telephone
Banking

Branches
and Divisions

“Voice of
Customers”

Cards

Feedback to
the Customer

Service
Promotion

Office

Customer
Questionnaires

Administrative improvement, development
and provision of better products and services

Clarification of problems

Investigation and analysis of causes

Feedback from Customers

Opinions Requests Complaints Criticism
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3. Activities to Raise Employees’ CS Awareness———

(1) Creation of an Intranet Site Dedicated to CS

Sumitomo Trust has been issuing biweekly e-mail newsletters

regarding CS promotional activities in order to raise employees’

awareness about the subject. To give employees easy access to

archived information and provide a unified place for access, we

created a designated site for CS on our intranet in April 2009.

This site explains our concept of CS in a way that is easy to

understand, publishes reports on the analysis of customer input,

provides cases of exceptional CS activities that are undertaken

at each branch office, and presents initiatives taken by other

companies that may serve as a reference point. Through the

company-wide sharing of CS information, we will enhance our

level of CS.

(2) CS Training

In order to aggressively advance CS activities, Sumitomo

Trust implements a variety of CS training programs. In fiscal

year 2008, we invited a lecturer who has many years of experi-

ence in handling customer complaints at the cosmetics compa-

ny, Shiseido Co., Ltd., and who also holds external workshops

on “Responding to Complaints” to conduct a training session.

In total, the training was held at 33 branches and departments.

In the training session, the lecturer provided practical advice

based on experience regarding such issues as the principles of

handling customer complaints and the importance of initial

response through role-playing and other training methods.

(3) Assignment of Care-Fitters to Branches

In 2004, Sumitomo Trust became the first major financial

institution to assign Care-fitters* to all branches. As of the end

of April 2009, 82 holders of the Care-fitter certificate were

working at our branches to provide support for visiting elderly

customers or customers with disabilities.
* The Care-fitter certificate is a private qualification accredited by the Nippon Care-Fit

Service Association, a nonprofit organization. Holders of this certificate have acquired
the care-giving skills required in the service industry, including helping the blind.

(4) Workshop on Support for 
Customers with Dementia

In January 2009, the Kichijoji branch invited an official from

the Musashino City government to give a “Workshop on

Becoming a Supporter for People with Dementia,” to branch

employees. This workshop was held based on the recognition

that it is crucial to have appropriate knowledge concerning

dementia in an aging society. Since then, branch employees have

worn orange wrist bands as proof of having taken this workshop.

Meanwhile, the Toranomon consulting office had its employees

take a similar workshop and held an educational seminar titled

“Understanding Dementia” in April 2009.

(5) Simulated Experience as an Elderly Person

In July 2008, employees at the Ikebukuro branch participated

in a seminar that provided a simulated experience on being an

elderly person to better understand such customers’ feelings and

interact with them in a more considerate manner. By wearing

gear that simulated the effects of old age, comprised of earplugs,

special eyeglasses, and weights that hampered the mobility of

their arms and legs, they got a first-hand experience of the physical

changes associated with old age, including diminished muscular

strength, eyesight, and hearing. The experience of such disad-

vantages, which restricted their ability to receive information

and move around more than they had expected, enabled employees

to recognize problems from the standpoint of elderly customers,

such as the difficulty in reading small fonts used on checks.

Upper left: a screen shot of the intranet web page; right: CS training lecture session.
Lower left: employees who attended the Workshop on becoming a Supporter for
People with Dementia; right: Seminar for the simulated experience as an elderly person. 
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4. Efforts for Customer Protection———

In order to adapt to changes in the business environ-
ment, such as the enforcement of the Financial Instruments
and Exchange Law, and conduct customer-oriented
business management, Sumitomo Trust has established
the Customer Protection Management Policy and is
making various efforts for customer protection.

(1) Efforts to Protect Our Customers’
Personal Information

In recent years, the frequent incidence of customers’ personal

information being leaked has emerged as a social problem, high-

lighting the importance of appropriate information management

more than ever. Protecting customers’ personal information is

essential to building a relationship of trust with them.

Sumitomo Trust’s Information Security Management Policy

(“Information Security Policy”) adopts regulations concerning

the protection of personal information, requires the appointment

of an “information management officer,” and prescribes the

rules concerning the collection, utilization, storage, and disposal

of information. In April 2005, we announced our Declaration

for the Protection of Personal Information, and we are accordingly

developing the necessary institutional framework and making

efforts to ensure appropriate protection and use of customer

information. All employees are required to take e-learning classes

on information management. In addition, we ensure secure

management of our information systems based on strict round-the-

clock surveillance. In cases where we outsource information

management, we require the outsource contractor to take appropriate

measures for information protection, commensurate with the

scale and nature of the outsourced management.

(2) Appropriate Provision of 
Information to Customers

If financial institutions are to retain customers’ trust amid the

profusion of complex financial instruments, they need to ensure

their understanding of such instruments by providing them with

adequate and appropriate information. Our “Promise to

Customers” (see page 31), which states its policy for the solicita-

tion and sales of financial instruments, is available for customers

to see at branches and on its web site. We also make sure that the

aforementioned actions are appropriately taken from the stand-

point of customers by ensuring compliance with the suitability

rule* and establishing company’s regulations through a manual

for the provision of adequate explanations and others to cus-

tomers as well as from the solid training given to our employees.
* The suitability rule prohibits financial institutions from soliciting customers in ways that

are inadequate in light of the customer’s knowledge, experience, and the asset status
and purpose of the conclusion of the financial transaction contract.

(3) Efforts to Safeguard Customers 
Against Financial Crimes

To safeguard customers against financial crimes, we have

taken the following measures:

• Making available an IC ATM card service with a biometric

authentication function.

• Setting the upper limit on the deposit/withdrawal amount and

enabling customers to change their passwords as necessary.

• Keeping surveillance on abnormal transactions.

• Holding seminars on measures against financial fraud (see

right page).

Declaration for the Protection of Personal Information

1. Compliance with Laws and Regulations on Personal Information
Sumitomo Trust complies with laws and regulations as well as rules on
personal information so as to ensure appropriate protection and use of
such information.

2. Restrictions on Purpose of Use 
Sumitomo Trust uses personal information provided by customers only
to the extent necessary for its business activities and the intended pur-
pose of use, and never uses this information for any other purpose.

3. Management of Personal Information
Sumitomo Trust strives to keep the personal information under its man-
agement accurate and up-to-date. It also takes the necessary and
appropriate measures for safety management to prevent illegal access
to, or destruction, alteration, or leakage of personal information under
its management.

4. Response to Customer Inquiries
Sumitomo Trust will quickly and appropriately respond to inquiries from
customers about its management of personal information.

5. Provision of Information to Third Parties
In principle, Sumitomo Trust does not provide personal information to
third parties without the consent of the customer concerned. However,
this principle may not hold true in cases where the provision of informa-
tion is deemed necessary for the benefit of the public interest in light of
relevant laws and regulations.

6. Continual Review of Measures for Protection of Personal Information
Sumitomo Trust is continually improving its compliance program
concerning the protection of personal information, periodically reviewing
its method of managing personal information, and continually revising
this declaration.
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5. Activities to Improve Customers’ Financial Literacy———

(1) Seminars on Measures 
Against Financial Fraud

Financial fraud has emerged

as a serious social problem, as

a total of 20,481 cases of bank

transfer billing fraud occurred

across Japan in 2008, with the

amount of defrauded money

reaching 27.6 billion yen. At

Sumitomo Trust branches too,

there have been some cases in

which employees were able to detect that something was wrong

with the customer and after inquiry, they were able to prevent

the occurrence of potential fraud. In light of these circum-

stances, we considered how to enhance customers’ financial liter-

acy so that they can guard against financial fraud and decided to

hold seminars on measures against financial fraud in collabora-

tion with Rakugaku Seikatsu Kyokai, an NPO engaging in

financial literacy education. The seminar was held, starting at

the Aobadai consulting office in March 2009, at the Omiya

branch in June and at the Kichijoji branch in July. 

In light of the fact that scammers cunningly exploit human

psychology, this seminar explained fraud techniques with a focus

on psychological analysis on the assumption that anyone could

be deceived. Among materials used in the seminar was an audio

tape recording of actual conversations between a criminal and

the intended victim. 

We also asked local police to describe cases of fraud that had

actually occurred in the local community. Participants were

deeply involved at each seminar, and the question-and-answer

exchanges were animated as well. 

This seminar also attracted media attention, with NHK

(Japan Broadcasting Corporation) and various newspapers tak-

ing it up as a news item.

We plan to hold these

seminars at branches

across Japan to educate

people about financial

fraud.

Seminar materials

At a seminar on countermeasures against
financial fraud

(2) Workplace Experience as Financial Literacy
Education for Future Generations

Workplace Experience Program for Junior and
Senior High-School Students

To provide junior and sen-

ior high-school students with

an opportunity to learn about

finance and reflect on the sig-

nificance of work, Sumitomo

Trust has introduced a work-

place experience program. In

fiscal year 2008, the Retail

Financial Services Business

and the Fiduciary Services Business accepted a total of 71 stu-

dents from five high schools, including Gunma Prefecture’s Oze

High School. This program provided valuable experiences to

both students and Sumitomo Trust employees. Some of the stu-

dents said that they had not known that there were such jobs as

money management and investment that go on in banks, that

they were able to sense the employees’ eagerness and attentive-

ness toward the customer, and that it was a valuable experience

in helping them decide upon their career paths. Additionally,

Sumitomo Trust employees got a fresh perspective on what it

means to work through their interactions with the students.

Simulated Bank Clerk Experience for Elementary
School Students 

Sumitomo Trust branches

across Japan also give elementary

school students an opportunity

to become familiar with what a

bank does. At the Nagoya and

Nagoya-Ekimae branches, under

the title “Bank Clerk for a Day: a

Summer Vacation Banking

Experience for Children,” branch employees gave lectures on the role

of banks and how to save money. The children were also given

hands-on experiences such as touching a pile of banknotes totaling

100 million yen and practicing satsukan, the traditional Japanese way

of counting banknotes that resembles a hand-held fan, and they were

apparently delighted at these rare experiences.

Students  l istening to a lecture on
Fiduciary Services Business

At the Nagoya-Ekimae branch
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“ ” Activities
—S o c i a l  C o n t r i b u t i o n  A c t i v i t i e s—

We engage in a wide range of social contribution activities so that we may become a
bank with a “visible face” that can be recognized by our customers and stakeholders
alike. With the catchphrase “With You,” Sumitomo Trust has been engaging in
such activities. In this section, we explain our prominent social contribution activities.

1. Five Major Themes of Activities that Contribute to the Society———

Sumitomo Trust plans and implements activities that con-

tribute to the society along five themes that are of particular interest

to customers, namely, (1) the environment, (2) successful

aging*, (3) security (crime prevention and disaster prevention),

(4) health, and (5) education. We also use these themes as start-

ing points for designing new financial instruments and seek to

gain a synergetic effect from the “With You” activities. Each

branch seeks to build a relationship of trust with customers as a

member of a community by conducting social activities that are

rooted in the local communities and are suited to their specific

circumstances and needs. 
* Successful aging refers to leading a healthy life both physically and mentally in one’s

golden years.

In order to initiate “With You” activities that are specific to

the local community, each Sumitomo Trust branch sets its own

long-term theme based on its distinctive features (i.e., regional

character, location), and implements activities along these lines

each year. A special budget is allocated for the promotion of the

“With You” activities, and branches that have tapped into budg-

et funds are required to report to the Corporate Social

Responsibility Office of the Corporate Planning Department at

the end of the year. In fiscal year 2008, the budget was used for

49 items. 

We also publish the “With You” annual booklet (picture on

right), which compiles the area-specific social contribution activi-

ties made by each branch. Through the “With You” activities, we

aim to serve local communities as a bank with a “visible face.”

1
Environment

Activities
that

Contribute
to the Society 

3
Security

4
Health

5
Education

2
Successful

Aging 

2. Implementation Policy for “With You” Activities———
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■ Promotion of Employee Participation in
Environmental Volunteering

Sumitomo Trust encourages employees to participate in envi-
ronmental volunteering. Employees at the Wakayama branch are
participating in the Kigyo no Mori (Corporate Forest) project,
which aims to preserve forests under the leadership of the
Wakayama prefectural government, and trying to grow and
maintain the Shintakun-no-Mori forest (see picture), named
after Sumitomo Trust’s corporate mascot. Employees at the
Abenobashi branch and four neighboring branches are partici-
pating in volunteer activities to preserve the historic scenery of
Asuka Village, Nara Prefecture. Furthermore, five branches in
Kanagawa Prefecture are contributing to the clean-up of the
Shonan Coast. The Shizuoka and Kofu branches have been
involved in the Mt. Fuji Clean-Up Program since 2005, with
the number of participants totaling 100 each year, including
branch employees and their family members. 

■ Promoting Recycling Activities at Branches
Sumitomo Trust branches across Japan are promoting to

recycle various items, including easy-open-ends of aluminum
cans, postcards with writing errors, postal stamps, and second-
hand books. In particular, all branches are taking part in the
“Eco-Cap Movement,” which collects used PET bottle caps
and uses proceeds from the sale to pay for vaccinations for chil-
dren in developing countries. There are cap collection boxes
installed at around 90 locations, including the Tama-
Sakuragaoka consulting office (pictured left) and the Kofu
branch (pictured right). At the Tokyo head office building, a
volunteer team of Sumitomo Trust affiliate Sumishin Shinko
Co., Ltd., collected a total of 210,000 caps (sufficient to pay
for 262 vaccinations) by August 2009. The total number of
caps collected at branches across Japan came to 570,000
(enough to pay for 718 vaccinations).

■ Education about Environmental Issues and
Collaboration with NPOs

We actively disseminate information concerning environmen-
tal issues with an aim to raise the public’s awareness about the
matter. For example, we hold exhibitions in lobbies of different
branches, and we conduct seminars in collaboration with local
NPOs. In fiscal year 2008, the Toyonaka branch held a lecture
on and displayed a panel of images concerning the ecology of
polar bears (see picture). The Tokyo Chuo branch also exhibited
images of biodiversity hot spots*. The Yao branch, together with
a local NPO, engaged in activities to protect the rosy bitterling,
an endangered species of fish. In addition, the Nagoya-Ekimae
branch supported the activities of the Kyozon-No-Mori
Network, an NPO aiming to preserve forests, by allowing it to
use its meeting room on holidays. 
* Biodiversity hot spots refer to sites under threat that is home to a variety of differ-

ent species.

1. Environment

■ Co-Sponsorship for Green TV Japan
Green TV Japan is an Internet broadcaster specialized in envi-

ronmental issues under Green TV International, which was
established in London with the goal of serving as a medium
accessible by environmentally conscious people around the
globe. On its web site, around 400 high-quality videos on the
environment produced in Japan and abroad can be viewed for
free. Sumitomo Trust has been a co-sponsor of Green TV Japan
since its foundation in November 2007 and has also provided
videos that were produced in-house (these videos can be viewed
on Sumitomo Trust’s web site as well). In June 2008, the
Matsuyama branch cooperated with Green TV Japan to give stu-
dents at a neighboring elementary school a class on environmen-
tal issues using a documentary video. We provided the video
footage of the class to Green TV.

http://www.japangreen.tv/
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■ Book Readings of Love Letters at Sixty
Starting in July 2008, the Senri Chuo branch held three book

readings of Love Letters at Sixty, a project aiming to help mature
couples—the “Trust Generation (a generation over 50 who are
expected to hold increased transactions with a trust bank)”—
who constitute the core of our customers, reconfirm the impor-
tance of their marital bond and make a fresh start in their post-
retirement life (see page 7). The last reading (see picture), was
held in the Large Hall of the Yomiuri Bunka Center. When the
professional announcer started to read some of the passages
against the background of beautiful imagery displayed on a large
screen, many were led to tears as they were reminded of the
beautiful intimacy created by the bond between a husband and a
wife. Similar book readings for Love Letters at Sixty are held every
year at the central branch in Tokyo as well as by other branches.

■ Education about Disaster Prevention
Branches in the Kansai region in particular are engaging in

various disaster-prevention activities based on their experience of
the Great Hasnshin-Awaji Earthquake that struck the region in
1995. In 2008, the Sakai branch held the Sakai Disaster
Prevention Fair to raise local residents’ awareness about disaster
prevention with the support of Sakai City and Osaka Prefecture.
In 2009, the Sakai branch was asked to participate in the large-
scale disaster drill organized every three years by Sakai City, and
opened a booth for raising awareness about disaster prevention
(see picture). Employees of the Kobe branch participated in the
Hyogo Memorial Walk, an event in which participants walk on
emergency escape/rescue roads that served to heighten their
awareness again. The Sendai branch also held an exhibition in its
lobby to describe the current status of anti-earthquake measures
and disaster prevention practices that may be adopted at home.

■ Crime Prevention Rooted in 
the Local Community

Sumitomo Trust branches across Japan collaborate with local
communities to support crime prevention activities and hold
seminars to raise awareness about it. Under the motto “Together
with the neighborhood,” employees of the Matsuyama branch
are deepening their cooperation with local elementary schools;
they keep a protective watch over the neighborhood’s children
on their way to school twice a week (see picture). The Hachioji
branch is registered as a member of the local rescue organization
for children against crime “Pipo-Kun-No-Ie” and provides a
place where children can seek protection when they feel threat-
ened. In March 2009, the Aobadai consulting office held a semi-
nar on countermeasures against financial fraud, the first of such
seminars to be held by Sumitomo Trust branches across Japan
(see page 35).

■ Seminars on Enrichment of the Golden Years
Sumitomo Trust branches across Japan hold various seminars

for our customers belonging to the Trust Generation on how to
enjoy a healthy lifestyle in their post-retirement life. The
Okayama branch held a “successful aging” seminar and invited a
lecturer of Shiseido Co., Ltd.’s customer inquiry office to offer
hints on how to age dynamically. For example, the workshop
gave creative ideas on how to age gracefully and the attitude
needed to maintain a youthful appearance (see picture).
Branches also hold seminars on issues that are causes for concern
for customers in their post-retirement life. In particular, semi-
nars on the legal guardianship system for adults, wills, and how
to select nursing facilities attract many participants.

2. Successful Aging
3. Security
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■ Seminars on Health and Medical Issues
Sumitomo Trust branches, in cooperation with local medical

institutions, provide valuable information concerning health, an
issue of strong interest for our customers. The Kobe branch invited
the director of the Hyogo Ion Beam Medical Center to provide a
lecture on ion-beam therapy for cancer, which has recently
attracted strong media attention (see picture). The Chiba branch
invited a lecturer from the National Institute of Radiological
Sciences, which is located in Chiba City’s Inage Ward and is one
of the most technologically advanced institutions of its kind in
Japan, to give a lecture on cutting-edge cancer therapies.
Furthermore, the Kanazawa branch invited the deputy director of
the Kanazawa Red Cross Hospital to deliver a lecture on the
theme “Remaining Healthy beyond the Age of 60.”

■ Co-Sponsorship for Sumitomo Trust 
Tokyo Cup Youth Soccer Tournament

With the hope to foster healthy children through the sponsor-
ship of a Sports Tournament, since 2004, we have co-sponsored
the Sumitomo Trust Tokyo Cup Youth Soccer Tournament for
fifth graders residing in Tokyo. Tokyo Football Association is in
charge of organizing this soccer tournament, and 2008 has
marked its 20th anniversary. From September, roughly 12,000
fifth graders participated in the qualifying tournament. The 48
contending teams, which survived the 16-blocks preliminary
games that lasted for a month-and-a-half, fiercely contested in
the finals that were held in November and December. To liven
up the event, Sumitomo Trust displayed posters in the lobbies of
its branches and provided gifts for all participants.

■ Support to Foster the Next Generation of Leaders
The J-Leader Program (headed by the chairman of Nippon

Keidanren, Mr. Fujio Mitarai) is intended to foster the next gen-
eration of leaders who will support Japan’s future and make a
difference to the world. The school was founded in 2004 headed
by local administrative chiefs and financial leaders. Sumitomo
Trust agrees with its objective and has been co-sponsoring the
school since its first fiscal year. In fiscal year 2008, the fifth year
of the program, 160 senior high school students selected from
across Japan participated in the two-week training camp in
Munakata City, Fukuoka Prefecture, and learned about philosophy,
critical thinking, liberal arts and other matters that the next gen-
eration of leaders need to know from lecturers with outstanding
achievements in various fields. We have also dispatched employees
to serve as “class teachers,” and they played an important role as
mentors to the students at this time.

■ Participation in the “Pink Ribbon Campaign”

Sumitomo Trust has participated in the “Pink Ribbon
Campaign,” which seeks to raise public awareness of the impor-
tance of the early detection, diagnosis, and treatment of breast
cancer, since fiscal year 2005. As a part of the campaign, we have
co-sponsored “Pink Ribbon Symposiums” (main sponsors: Asahi
Shimbun Co. and others) held in Tokyo and Kobe in October,
while many of our employees have participated in the “Smile
Walk” event. Sumitomo Trust branches hold exhibitions in their
lobbies, which give customers an opportunity for hands-on expe-
rience of palpation on a dummy (see picture). Starting in 2008,
the Pink Ribbon campaign, which was previously a one-month
campaign held in October each year, was expanded into a year-
round initiative. We are trying to raise awareness about the
importance of early detection, diagnosis, and treatment through
an original booklet and posters.
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