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Sumikazu Tsutsui
Officer in charge of Global Markets Business
Sumitomo Mitsui Trust Bank, Limited

We provide solutions taking advantage of
market-making functions and market-
based financial products.

• Global Markets Business Model

Sumitomo Mitsui Trust Group Added Value Clients

Financial Risk Management

Various Market-based
Financial Products

Financial Consulting

Retail

Corporate

Government

Overseas

Financial Operations

Investment Operations

Market-making Operations

Marketing Operations

Management and Settlement Functions

Financial Risk Control

Pursuing Returns through Proprietary Investments

Intermediation in Market-based Transactions and
Structuring of Market-based Financial Products

Sales of Market-based Financial Products

C
lie

nt
 F

un
ct

io
ns

 
M

ar
ke

t 
Fu

nc
ti

o
ns

Ad
mi

nis
tra

tiv
e

Fu
nc

tio
ns

 

Sy
ne

rg
y 

be
tw

ee
n 

in
di

vi
du

al
 fu

nc
tio

ns

O
ff

er
in

g 
se

rv
ic

es

To meet clients’ asset management and risk manage-

ment needs regarding such matters as interest rate deriva-

tives and foreign exchange-related transactions, we

provide timely solutions by utilizing market-making func-

tions and market-based financial products. Our global

markets business functions are broadly divided into mar-

ket functions, client functions and administrative functions.

Market functions are comprised of financial operations

and investment operations. Client functions, providing

services to both individual and corporate clients, include

market-making operations and marketing operations.

1. Business Outline
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Market Functions

Financial Management Operations

Financial management operations are intended to control market risks,

in order to secure stable earnings from a company-wide perspective. We

analyze market environments, measure the market risks faced by the

Group, and plan and execute the necessary hedging operations (transac-

tions to avoid or reduce risk). 

Investment Operations

Through our proprietary trading operations, we invest in a wide variety

of financial instruments such as bonds, stocks, credits, real estate, and

commodities. To disperse risk and maximize profit, we categorize the

investment business into three dimensions of strategy, capability and hold-

ing period, and allocate them as intelligently as possible. 

Client Functions

Market-making Operations

Our market-making operations are intermediary services to clients for

various market-based transactions, including foreign exchange-related

transactions and interest rate derivatives. We also work to supply high-

quality, low-priced, market-based financial products by making full use of

our financial technology.

Marketing Operations

In close cooperation with the Client Business Division (the Retail

Financial Services Business, the Wholesale Financial Services Business, the

Stock Transfer Agency Services Business and the Real Estate Business), we

offer market-based financial products and financial consulting services that

match client needs in a timely manner at an appropriate price.

Administrative Functions

We administer and settle market-based transactions, providing high-

quality administrative services to correctly process complex and large-vol-

ume administration and settlement transactions. 

2. Product and Service Outline




