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A Cautionary Note on Forward-Looking Statements:
This Annual Report contains forward-looking statements about Sumitomo Trust and its group’s

future plans and strategies, which are not historical facts but are based on the Sumitomo Trust’s assumptions
and beliefs judged from the information currently available and are subject to a number of risks and uncer-
tainties. This may cause actual results to differ materially from those projected. Thus, readers are advised
that, when the words “plan,” “expected,” “will,” or other similar expressions which might bear forward-look-
ing impacts are used in this report, such are not guarantees of Sumitomo Trust’s future performance and
therefore should not be unduly relied upon or be read as terms used for solicitation purposes.

Editorial Policy

Thank you very much for reading The Sumitomo Trust and Banking
Company,  Limited’s*1 2007 Annual Report*2. At present, within the business envi-
ronment surrounding Sumitomo Trust, the retail business – which is seeing large
flow of funds from saving toward investment – is undergoing a boom. Meanwhile,
in accordance with the growth in financial instruments, the expansion of front line
sales forces, and the intensification of competition, there have been cases in which
compliance, internal controls and customer protection have been insufficient. As a
result, financial institutions are now being required to mount an even more thor-
ough response to these issues than previously required. In this environment, under
the banner of putting the customer first, and in an effort to provide information
about Sumitomo Trust’s management, which is aimed at achieving sustainable
growth through solid defense and focused offense, we have put together this 2007
AR with the following three points as key features.
*1 Hereinafter Sumitomo Trust.
*2 Hereinafter 2007 AR.

Feature 1. 
Enhancing the description of governance and 
placing it at the head of the report

We have enhanced our disclosure concerning our basic stance for improving
management reliability and the status of initiatives, and placed this information at the
beginning of the report (pages 7–22) in the section entitled “Governance Report.”

In addition, in 2007 AR, disclosure concerning the new BIS standards (Basel
II) has also been enhanced. An overview is reported on pages 14–15, while the
details are given on pages 113–158.

Feature 2. 
Put together in a way that makes our business contents, 
performance and strategy even easier to understand

The basic details of Sumitomo Trust’s business groups, main subsidiaries and
affiliates are summarized in the section entitled “STB*3 Basic Information” (pages
159–181), while the performance of each business group for the fiscal year under
review is reported briefly in the section entitled “Business Report” (pages 23–34).
Moreover, details of our strengths and competitiveness in the retail finance market
are reported in “Special Feature 1” (pages 36–41). 
*3 STB is short for Sumitomo Trust.

Feature 3. 
Reporting CSR activities from both offensive and defensive aspects

In “Special Feature 2,” which reports on our engagement with environmental-
conscious finance and the results (pages 42–47), you can read about Sumitomo
Trust’s Corporate Social Responsibility (CSR) activities, which are aimed at making
a consistent social contribution through our main business while seeking to improve
our corporate value. In addition, Sumitomo Trust’s philosophy concerning CSR is
reported together with a full picture of its activities in the section entitled “CSR
Management” (pages 20–22).

We hope that this 2007 AR will serve you to give a deeper understanding of
Sumitomo Trust.

August 2007




