
Continuing to Evolve as Our Clients’ “Best Partner”

Japan’s social structure is undergoing significant changes, including the coming of an 

aging society, the rapid evolution of digital technologies, and the diversification of working 

styles and lifestyles. In light of these developments, we believe clients’ needs will become 

even more diverse and sophisticated than in the past.

In what is called “the age of 100-year life,” the average life expectancy in Japan has grown 

thanks to the evolution of medical technologies, with many people living long lives of around 

100 years. However, the various social security programs currently in place don’t assume 

people will live to 100 years, making many people feel uncertain. This has resulted in a wide 

variety of needs.

We have gradually expanded our service menu in order to support individual clients in this 

age of 100-year life with an individual life plan design and the realization of affluent living. Our 

menu includes all areas, not only asset growth, but also preparation and protection through 

insurance product development, consulting, and monitoring, enjoyment of life through 

Diners Club and Silver College, and assistance with passing wealth on to the next generation 

through inheritance and gifting-related services.
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For corporate clients, it is becoming necessary to respond to growing corporate pension 

and health insurance burdens and a diversification of employment forms to compensate 

for a lack of human resources. We will offer comprehensive solutions that cover addressing 

challenges other than loan/investment services including appropriate life-plan consulting in 

consideration of the respective corporate plans for employees, in addition to comprehensive 

consulting on retirement benefits and corporate pension plans.

As the social structure changes significantly in this era of increasingly diverse and sophis-

ticated needs, it is important not only to respond to clients’ requests as needs that have 

become apparent, but also for each and every employee to have a good knowledge of the 

client and the imagination required for envisioning potential needs from the client’s per-

spective. To this end, it is necessary for us to thoroughly implement client-oriented business 

operations to an even greater extent than in the past. I believe this will be the biggest dif-

ferentiator that will enable the Group to be a financial institution that clients will continue to 

choose as the only financial group in Japan specialized in trust banking.

There has been growing social pressure on financial institutions related to fiduciary duties 

and customer satisfaction. We will go back to client-oriented business operations, which are a 

basic principle of trusts and our starting point, and refine these operations. We will leverage 

our strength of possessing significant expertise and a client-oriented fiduciary spirit, which 

has not changed since our foundation, as a driving force as we blaze a trail in this new era as a 

“Best Partner” for clients.
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