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Initiatives at Overseas Branches and Group Companies

Initiative 01   Participation in PRB signing ceremony and Climate Week  
(event held in conjunction with UN Climate Action Summit)

On September 22, 2019 a signing ceremony for the UNEP 
FI Principles for Responsible Banking was held in New 
York and attended by Chief Sustainability Officer Tsukasa 
Kanai and other employees. During Climate Week held 
in New York City over September 23–29, the number of 
panel discussions, concerts, exhibitions, seminars, and 
other events far exceeded the 150 events of 2018. Around 
10,000 people from more than 40 countries  attended the 
week-long program, a strong reflection of the public’s 
keen interest in climate change issues. During this same 
period, Mr. Kanai was invited to give a talk at the branch. 
Accordingly, seminar participants heard about the latest 
developments in sustainability—one of the biggest trends 
in the finance sector today—and deepened their under-
standing of how climate change is affecting people’s lives.

Initiative 02   Participation in volunteer and charity activities
In July 2019 five employees of the New York Branch 
made use of the volunteer leave system to take part in 
the Special Populations Tennis Carnival with NYJTL. 
They enjoyed playing tennis with children that require 
support owing to a disability. In August, four employ-
ees participated in the activities of Food First, a charity 
for distributing food to those in need. The branch’s HR 
team organized a School Supply Drive through which it 
donated more than 100 items of stationery to a public 
school in Newark in the state of New Jersey, and also ran 
a Coat Drive that resulted in the donation of more than 40 
coats to those in need during the harsh New York winter. 

The New York Branch will continue to actively support 
people in the community through these kinds of activities.

New York Branch

GROUP COMPANY 01

Coats collected for the Coat Drive
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London Branch

GROUP COMPANY 02

Initiative 01   Donations to Great Ormond Street Hospital
Since 2011 the London Branch has made yearly donations 
to the Great Ormond Street Hospital instead of sending 
out Christmas cards. Founded in 1852, the Great Ormond 
Street Hospital is London’s most famous hospital for chil-
dren. It is also a charity organization. The hospital was a 
pioneer in the field of pediatrics by achieving numerous 
world firsts, including the first-ever successful bone mar-
row transplant in a patient with severe combined immu-
nodeficiency. The money donated by the London Branch 
and other organizations is used by the hospital to fund 
research into various life-saving treatments. Great Ormond Street Hospital

Initiative 02   Donations to Save the Children Fund

Staff members of the London Branch, Sumitomo Mitsui 
Trust (UK) Limited, and Sumitomo Mitsui Trust International 
Limited were called on to participate for the first time in 
the Christmas Jumper Day, a fundraising campaign orga-
nized by the Save the Children Fund.

Employees were encouraged to wear a Christmas 
jumper to work on December 13 and make a donation of 
at least £2 to the Save the Children Fund. Those participat-
ing can choose to take photos from within the office and 
publicly announce how much money they have raised. Employees sporting their Christmas jumpers

Initiative 03   Seamless promotion of ESG (environment) initiatives  
by the London Branch’s credit front

In Europe where environmental regulations continue to 
be put in place, the creation and discovery of financing 
opportunities that are mindful of such rules is a com-
mon challenge for the London Branch’s credit front 
(corporate finance, project finance, aircraft finance, ship 
finance, real estate finance). Having the London Branch 
lead the way in implementing initiatives in the UK also 
contributes to the creation of opportunities for initia-
tives to be implemented in Japan. Some of such activi-
ties are described below.
<Initiatives already implemented>
1.  Corporate finance: ESG benchmarks (CO2, electricity con-

sumption, health & safety measures, etc.) were established 
for underlying transaction facilities for commodity traders. 
Either a discount or a premium would be added onto the 
client’s loan margin depending on how they performed 
against the benchmarks throughout the year. Given that 
commodity traders are being called on by society to take 
the environment into account with respect to the resources 
they deal in, these kind of loans provide an incentive for 
traders to improve their practices from a procurement 
point of view.

2.  Ship finance: SMTB extended additional financing to a 
non-Japanese oil major client to cover the cost of install-
ing a scrubber (equipment that removes sulfur oxide) on 
an aging tanker, as required by environmental regula-
tions in the shipping industry. Demand for funds is rela-
tively strong given the difficulty of organizing collateral 
security rights, therefore scrubber finance is an initiative 
that aims to raise the market presence of SMTB from an 
ESG perspective.

3.  Project finance: Financing of multiple renewable energy 
projects. In 2014, SMTB started offering loans to finance 
offshore wind power generation projects. Recently, such 
projects have started to gain real momentum in Japan. 
This service is now offered in the UK, the Netherlands, 
Belgium, and Germany with a total of 12 projects currently 
being financed (as of end-September 2019).

<Initiatives under consideration>
1.  Real estate: SMTB is currently considering investing in a 

European real estate office fund specializing in environ-
mentally friendly property with the aim of examining the 
advantages of environmentally friendly property and gen-
erating business opportunities in the Japanese market.



Sustainability Policy 2 Sustainability Policy 3 Sustainability Policy 4 Sustainability Policy 5 Sustainability Policy 6Sustainability Policy 1

186

S
u

m
ito

m
o

 M
itsu

i Tru
st H

o
ld

in
g

s, In
c.

E
S

G
 R

e
p

o
rt 2

0
1

9
/2

0
2

0

Initiative 01   Water and sanitation project in Cambodia

Initiative 02   Acceptance of Syrian refugee exchange student interns

On two separate occasions (spring and autumn), 11 Nikko 
AM employees visited Siem Reap in Cambodia to take part 
in the Water for Life project.

Organized through a partnership between the Singapore 
International Foundation and the Cambodian NGO Water 
for Cambodia, the objective of this project is to provide 
clean water to rural villages by installing bio-sand and mem-
brane filters. The materials used in a bio-sand filter, which 
are cheap and relatively easy to install, can be bought locally 
in Cambodia. Maintenance is also easy and one filter usually 
lasts for up to 15 years once installed.

The livelihoods of a few hundred people living in a rural 
village can be improved once safe drinking water is readily 
accessible and basic education about sanitation is carried 
out. This also helps to invigorate the broader community.

Nikko AM took in three Syrian postgraduate students as 
interns for the first time and provided them the opportu-
nity to experience work at a Japanese company and acquire 
business skills. The participating interns are exchange stu-
dents under the Japanese Initiative for the future of Syrian 
Refugees (JISR) program implemented by the NPO Japan 
Association for Refugees under the auspices of the JICA 
(Japan International Cooperation Agency). The intern-
ship was made possible thanks to Nikko AM’s partnership 
with Japan for UNHCR*. On the final day of the internship, 
the students delivered presentations to employees about 
their home country, their life before coming to Japan, and 
detailed personal experiences as refugees.
*  Japan for UNHCR is the official NPO partner supporting the activities of the 

UNHCR (United Nations High Commissioner for Refugees) in Japan. Since its 
establishment in 1950, the UNHCR has provided international protection and sup-
port to refugees and people fleeing war or persecution and engaged in activities 
that aim to resolve refugee issues.

Nikko Asset Management

GROUP COMPANY 03

Guided by the principle of making greater efforts to undertake sustainability activities through its core business, 
Nikko AM established a Corporate Sustainability Department in September 2018.

This department organizes working groups on diversity, runs charity volunteer activities, and collaborates with 
other departments as a central hub in order to actively address sustainability issues from multiple angles.

Employees happy to do their bit in Cambodia

Kunihiko Kabe from the JISR delivering a presentation
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Initiative 03   Family money seminar

Initiative 06   Participation in regular wheelchair repair working bees

Nikko AM hosted the 8th Summer Family Money Seminar 
for grade 5 and 6 elementary school students and their par-
ents (or guardians) to learn about the role of money in soci-
ety and their own lives. 23 parent-child pairs (46 people all 
up) were selected to attend from a total of 206 applicants. 
First, the children listened to a lecture about the economy 
and how money works. Then they heard how the use of an 
investment trust is one way to build more money from a 
long-term perspective. At the end of the session, all partici-
pants thought about how and what money can be used for.

In 2019 the company held its first Summer Holiday 
Innovation Class. The topic of innovation was the “space 
business.” The lesson aimed to provide children with an 
opportunity to develop their intellectual curiosity and learn 

Nikko AM participates in monthly working bees organized by 
an NPO to refurbish wheelchairs for children overseas. This 
NPO is one of the beneficiaries of the Nikko AM Employee 
Charity Program. The NPO collects, repairs, and sends wheel-
chairs free of charge to needy children living overseas.

about innovation in an accessible way, as well as teach chil-
dren and adults alike the wonders of innovation and how it 
can change the world, an area that Nikko AM is focused on 
through its asset management business.

Employees at one of the monthly 
working bees

Employees cleaning a children’s 
wheelchair

The ever-popular family  
money seminar

Innovation seminar for children and 
parents focusing on the topic of 
the space business

Initiative 04   Promoting advancement of women Initiative 05   Raising awareness of LGBT issues
In January 2018, Nikko AM launched the Women’s 
Group with the aim of creating a comfortable 
workplace environment for all by regularly attending external 
events and organizing in-house study sessions so that each and 
every employee can deepen their understanding of, and have 
respect for, diversity. In June 2018, the company expressed its 
support for, and signed a statement regarding, the Women’s 
Empowerment Principles (WEPs)*2, a set of corporate principles 
developed by the UNGC*1 and UN Women that offer guidance 
on how to actively empower women in the workplace.
*1  The United Nations Global Compact (UNGC) is a voluntary initiative for participat-

ing in the creation of a global framework whereby companies and organizations 
act as good members of society to realize sustainable growth by demonstrating 
responsible and creative leadership.

*2  The Women’s Empowerment Principles were jointly developed in March 2010 by 
the UNGC and UNIFEM (United Nations Development Fund for Women; now 
known as UN Women).

Since 2017 Nikko AM has 
stepped up LGBT* initiatives as 
part of efforts to promote diversity. It launched an in-house 
LGBT Working Group with the goal of raising awareness and 
understanding about LGBT issues. In 2019 the company was 
awarded the gold ranking, the highest rating possible, in 
the 2019 Pride Index that evaluates the initiatives compa-
nies and organizations have implemented with regard to 
sexual minorities, such as LGBT. Nikko AM will continue to 
respect diversity and aim to create a workplace environment 
in which all employees can simply be themselves.
* LGBT: Lesbian, gay, bisexual, and transgender.

At one of the events for this initiative Employees taking part in Tokyo Rainbow Pride 2019
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Initiative 01   Won the Tokyo Financial Award  
in the ESG Investment Category for FY2018

Initiative 03   Collaboration with start-ups

Sumitomo Mitsui Trust Asset Management (SMTAM) 
won the Tokyo Financial Award in the ESG Investment 
Category in February 2019, which was setup by the Tokyo 
Metropolitan Government as one of the initiatives under 
its“Global Financial City; Tokyo”vision. As an asset man-
agement firm guided by Japan’s Stewardship Code, 
SMTAM was presented this award in recognition of its 
goal of engaging in constructive dialogue with compa-
nies that comprise 90% of TSE1 market capitalization, its 
focus on engagement activities related to the problem 
of ocean pollution and plastics, and its offering of a bio-
diversity companies support fund to individual investors.

The company will endeavor to fulfil its stewardship 
responsibilities, enhance corporate value of the compa-
nies it engages in dialogue with, and maximize medium- 
to long-term returns for its clients.

On October 21, 2019, an open innovation*1 program 
known as Sumitomo Mitsui Trust Asset Management 
Accelerator 2019 was launched. The program is run in 
partnership with Creww—the company behind Japan’s 
biggest start-up community*2—and makes use of 
SMTAM’s managerial resources.

This program aims to facilitate the co-creation of new 
businesses and services by harnessing both the mana-
gerial resources of SMTAM and the completely new 
ideas and fresh insight of start-up firms.

Sumitomo Mitsui Trust Asset Management

GROUP COMPANY 04

Through joint creation of ideas and services with start-
up firms, the program aims to approach clients thus far 
out of reach, diversify methods for approaching clients, 
and uncover new asset management methodologies.
*1  A framework under which companies can collaborate with external parties to 

jointly create innovative businesses and services without relying on their own 
managerial resources and technology.

*2  A community for investors, advisors, and other supporters of mainly start-up firms.

Tokyo Financial Award

Initiative 02   Participation in Corporate Forest Naming Rights Project
In July 2019, SMTAM showed its support for the action 
plan on creating watershed forests advocated for by the 
Tokyo Metropolitan Government’s Bureau of Waterworks 
and concluded a partnership agreement with the 
Bureau regarding the Tokyo Waterworks Corporate 
Forest Naming Rights Project. Based on this agreement, 
3.01ha of watershed forest in Koshu City (Yamanashi 
Prefecture) has been named SMTAM Forest and SMTAM 
has committed to engaging in activities over the next 
three years aimed at conserving and nurturing this 
forest area in the upper reaches of the Tama River. The 
company plans to appropriate income collected from 
ESG funds to cover costs related to conservation in the 
Corporate Forest project. By participating in the project 
as a corporate citizen, SMTAM will aim to contribute to 
the achievement of the SDGs by endeavoring to protect 

regional water and forest resources and maintain the 
biodiversity-protecting functions of forests.

Group photo at the SMTAM Forest
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Initiative 01   Joint initiative with Tokyo University of the Arts

Initiative 02   Ongoing ESG activities

• Music outreach activities
Diners Club sponsors the music outreach activities of the 
Tokyo University of the Arts, a series of social contribution 
programs that aim to provide high-quality live musical expe-
riences. Donations collected from members are adminis-
tered in an artist support fund to support this program. In 
fiscal 2018, Diners Club collected ¥2,362,500 in donations.

Current and former students of the university organize 
concerts and workshops at elementary schools, junior 
high schools, and medical centers every month. This 
worthwhile initiative supports the musical sensitivities in 
the children listening to music and also the techniques of 
the children performing.

High-quality performance opportunities are also 
extended to young musicians with a special concert held 
annually at the Suntory 
Hall and regular concerts 
at the Ginza Premium 
Lounge. All proceeds 
from the sale of concert 
tickets are also donated 
to the artist support fund.

• Diners Club 60th anniversary logo
In 2020, Diners Club will celebrate 60 years in Japan. To 
mark this momentous occasion, a 60th anniversary logo 
was announced in summer 2019.

The design of the logo was created by the winning stu-
dent in a competition run by Professor Kei Matsushita of 
the Visual Communication Studio in the Faculty of Fine 
Arts at the Tokyo University of the Arts. The competition 
entries were narrowed down to three designs created by 
students studying a design major at the university, and 
then the winning entry was ultimately determined by a 
vote among Sumitomo Mitsui Trust Club employees.

We now live in age where design materials can be easily 
downloaded for free from the internet, but this competi-
tion provided a really valuable 
experience to young design-
ers as they ready themselves 
to launch a professional career 
in the industry.

Sumitomo Mitsui Trust Club

• Daigoji Temple cultural assets restoration project
In February 2019, the restored 
statue of Gundari Myo-o, one of 
the five wisdom kings in Buddhism, 
was unveiled at the Godai-Rikison 
Ninno-e Festival. Other efforts cur-
rently underway include the res-
toration of the wooden statue of 
Gozanze Myo-o and the long-term 
restoration of the Dairin Myo-o 
Mandara-zu panel, ancient documents, and holy scriptures of 
Daigoji Temple (a national treasure of Japan).

• 2nd Diners Club Cup
Following the success of last year’s event, the Diners Club 
Cup was held again in December. Thirty professional 
female golfers were invited to this pro/amateur compe-
tition and many up-and-coming female pros benefitted 
from their words of encouragement.

• 2019 Sake Competition
This initiative supports the brew-
ing of Japanese sake, a symbol of 
Japanese food culture. In its fourth 
year of supporting the next-gener-
ation of brewers, the Diners Club 
Young Brewers Encouragement 
Award went to a brewery called 
Hagino Shuzo in Kurihara City, 
Miyagi Prefecture. Sumitomo Mitsui 
Trust Club will support this brew-
ery for one year by featuring it in 
the member’s magazine “Signature” and selling its prod-
ucts for points as a membership reward.

GROUP COMPANY 05

The Diners Club credit card issued by Sumitomo Mitsui Trust Club goes beyond the framework of a credit 
card to advance a variety of initiatives. For the very reason that it is brand of card for adults, Sumitomo 
Mitsui Trust Club works together with its members to offer opportunities to contribute to society and pro-
vide assistance to the younger generation.
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Base Initiatives   Kyushu Head Office
The Kyushu Head Office is a sponsor of the Fukuoka 
Zoo. At the zoo, children can experience first-hand how 
animals behave, what they smell like, and be moved by 
their powerful presence or cuteness. And learning about 
how animals live and their current situation in the wild 
makes children think about ecosystems and environments 
around the world.

Zoos also play an important role in the protection of spe-
cies, but their operations are threatened by the decline in 
wild animal species and numbers, as well as skyrocketing 

Sumitomo Mitsui Trust Realty

GROUP COMPANY 06

prices. Sumitomo Mitsui Trust Realty’s mascot is a tiger that 
goes by the name of Trust-san and having become a spon-
sor of the Fukuoka Zoo, the company installed an informa-
tion panel about the global distribution of tigers in front of 
the tiger enclosure. On the weekends many families can be 
seen ardently reading the information on the panel.

Sumitomo Mitsui Trust Realty hopes that these activities 
will contribute even in the slightest to the protection and 
survival of animal species, environmental conservation, 
and the education of children.

Base Initiatives   Chubu Head Office
In 2013 the Chubu Head Office signed a memoran-
dum of understanding on support and cooperation with 
Higashiyama Zoo and Botanical Gardens, a symbol of the 
city of Nagoya and a place of rest and relaxation for its citi-
zens. Our activities in sponsoring the zoo were recognized 
the following year, which led to the conclusion of an agree-
ment with the mayor of Nagoya regarding collaboration 
and cooperation on a plan to upgrade the zoos facilities.

Zoos have four key roles to play: species protection, envi-
ronmental education, study & research, and recreation.

We too, as a sponsor of the zoo, aim to engage in activi-
ties that contribute to these four roles.

This fiscal year we exclusively sponsored the Sumatran 
tiger, given that the company’s mascot Trust-san is also a 
tiger. In order to encourage learning about the Sumatran 
tiger, we hosted an event for visitors to create their own 
original Sumatran tiger pencil board (a flexible sheet of 
plastic to be placed under writing paper). The event was 
a great success with all 500 pencil boards gone by lunch-
time. Through this event we hope that people will take a 
moment to think about the endangered Sumatran tiger.

Male Siberian tiger at Fukuoka Zoo Panel about global tiger distribution donated to Fukuoka Zoo

Original Sumatran tiger 
pencil board (front)

Original Sumatran tiger 
pencil board (back)
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This quiz event is billed as the “economics Koshien” 
and aims to make learning about finance and econom-
ics enjoyable for high school students across Japan.

Like in 2018, SBI Sumishin Net Bank hosted the 
Online Economics Competition, a preliminary for the 
all-Japan contest. In the online preliminary, high school 
students respond to quiz questions via the Internet with 
teams competing based on their knowledge about a 
wide range of finance and economics-related topics 
such as current events and money-related trivia. The 
winning team qualifies for the national finals. In 2019, 
the 13th time the competition has been held, 19 teams 
participated in the event, and the winner, Takezono 
High School, advanced to the national finals. We will 
continue to sponsor this contest as a way to encour-
age more high school students to participate and learn 
more about finance and economics.

As an online bank for sharing the joy of the future with 
everyone and cultivating the future of this society, SBI 
Sumishin Net Bank uses the Internet as a platform to 
publicize its initiatives.

SBI Sumishin Net Bank

GROUP COMPANY 07

Winner
Takezono High School
“Madashi”

Runner-up
Gunma Prefectural Chuo Secondary School
“∫ Yukichi”

Third place
Nasutakuyo High School
“Kani”

NPO-organized in-house bake sale

Japan Trustee Services Bank has cooperated with NPO 
Palette in such activities as in-house bake sales. 

NPO Palette is an organization to help disabled per-
sons become independent members of society. As part of 
its activities, the organization produces and sells cookies 
and pound cake. 

Japan Trustee Services Bank organizes an in-house 
bake sale each year that the employees love.

Japan Trustee Services Bank

GROUP COMPANY 08
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Sumitomo Mitsui Trust General Service

GROUP COMPANY 09

Initiative 01   Participating in and sponsoring the Gion Festival as the owner 
of the Shijo Karasuma Building

The company’s Leasing Business Department participates in 
and sponsors the Gion Festival in Kyoto as one way of contrib-
uting to Goal 17 of the SDGs: Strengthen the means of imple-
mentation and revitalize the global partnership for sustainable 
development. In the districts of Suiginyacho and Kankobokocho 
where the Shijo Karasuma Building is located, the neighbor-
hood association maintains the Kankobokocho float used in the 
Gion Festival held over the entire month of July. Every year the 
Leasing Business Department participates in and lends its sup-
port to the festival preparations. This year in particular marks the 
1,150th anniversary of the festival and the company as a whole 
enlisted participants from the Kitahama Office, Senri Office, and 
Leasing Business Department to take part in community service 
activities. A report on these activities was published in an August 
20, 2019 special Gion Festival issue of the company newsletter.

Sumitomo Mitsui Trust General Service engages in management and property administration of buildings in which 
SuMi TRUST Bank and affiliated companies are tenants. The company carries out various activities that are mindful 
of the SDGs from a building owner and operator point of view. For example, it seeks to contribute to the commu-
nity, reduce waste and energy consumption, and implement disaster-prevention and health-awareness initiatives.

Initiative 03   Making effecting use of equipment during bank office building renovations
The Property Management Department is endeavoring to 
effectively utilize unwanted equipment when bank office 
buildings are closed or when office space is restored to its 
original state upon the departure of a tenant.

For example, during the refurbishment of floors 15 and 
16 in the head office building, the department identified 
unwanted equipment that could be put to use somewhere 
else and endeavored to find a home for those items.

As for the surplus equipment that did not find a new home, 
the company teamed up with SuMi TRUST Bank to sell the 
equipment after obtaining competitive quotes from multiple 
equipment recycling vendors. This helped lower disposal 
costs and temporary work expenses (restoration costs owing 
to area reduction) involved in office refurbishment by ¥87 mil-
lion versus the estimated cost in the original plan.

Group photo of participants

Initiative 02   Rubbish sorting reminder posters
The Onarimon Office is stepping up its efforts on the sorting 
of rubbish. There is a strong tendency among people who 
do not separate their rubbish to throw everything into the 
burnable rubbish bin. For example, drinking straws and other 
pieces of plastic that come with beverage cartons often end 
up in the burnable rubbish bin. In light of this situation and 
in an effort to change people’s thinking, a notice has been 
placed on the rubbish bin informing people of the items that 
must not be thrown out. Previously, the sign only indicated 
what items are classified as rubbish. And a label has been 
affixed to the recycling bin indicating what can be recycled 
(e.g. the packaging on a pack of printing paper or beverage 
cartons). By making rubbish disposal easier and less trouble-
some, a degree of improvement has been observed in the 
sorting of rubbish. 

Other departments are also utilizing rubbish separation 
posters like the one shown on the right.

Rubbish sorting reminder poster
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Initiative 04   Promoting barrier-free bank branches

The Property Management Department is carrying 
out renovations to make bank branches barrier-free. 
At the Kanazawa and Kanazawa Chuo branches, cli-
ents previously used an escalator to move between 
the first and second floors, but considering the age 
of the escalator and the need to create a barrier-
free environment, construction work was undertaken 
between January and June 2019 to install an eleva-
tor. Following discussions with the building owner, 
construction contractors, and relevant bank depart-
ments, the escalator was dismantled and an elevator 
big enough to accommodate clients in wheelchairs 
was installed alongside a flight of stairs. A spacious 
multipurpose toilet was also constructed on the first 
floor, which has been favorably received by clients in 
wheelchairs and those with young children. Before renovations After renovations

Teaching programming to children

Initiative 01   Initiatives on IT training for the elderly

Initiative 02   Initiatives on teaching programming to children

As an IT company with offices in Tokyo’s Fuchu City, 
Sumitomo Mitsui Trust Systems & Services held a com-
pletely free computer training course to provide personal-
ized guidance to the elderly about how to use Microsoft 
Word, Excel, the internet, and smartphones. Thirty-two 
new employees of the company provided instructions to 
the participants with the goal of enhancing IT knowledge 
of senior citizens in the community. Requests for guidance 
on how to use smartphones are increasing year by year 
and this year roughly 30% of the course time was spent on 
smartphone use.

The instructors flexibly accommodated the needs of 

Every year Sumitomo Mitsui Trust Systems & Services has 
a booth at the Fuchu Citizens Festival, an event that brings 
together the collective knowledge and skills of individuals 
with a connection to Fuchu City. In fiscal 2019 the com-
pany provided educational experiences to children to 
learn about programming with the use of a programming 
robot. This year was the fifth time the festival had been 
held and the company’s booth was extremely popular, 
receiving 320 visitors in total.

Children visiting the booth had great fun commanding 
the robot to move, which resulted in squeals of delight 
when it did exactly as it was told. 

Sumitomo Mitsui Trust Systems & Services

GROUP COMPANY 10

The company will continue to carry out these kinds of 
activities with the aim of contributing in some way to the 
nurturing of children’s programming abilities.

Computer training course for the elderly

the participants by enthusiastically providing one-to-one 
guidance, which was interspersed at times with casual 
chitchat. As a result, all 31 participants expressed much 
gratitude for what they learned.
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Commencing in July 2019, Sumitomo Mitsui Trust 
Business Service dispatched three persons with dis-
abilities to Shokora-bo, a bean-to-bar chocolate fac-
tory that the Group helped establish for the purpose of 
expanding its hiring of disabled people. This is the first 
time Sumitomo Mitsui Trust Business Service has dis-
patched disabled people to this chocolate workshop.

With the aim of bringing happiness to people’s 
lives regardless of nationality or disability, the factory 
opened in Yokohama to produce handmade choco-
lates, starting with the removal of the cocoa beans 
from the pods, through to product manufacture, 
bagging, and packaging. Through the production of 

Sumitomo Mitsui Trust Business Service
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chocolate sweets, the factory supports the indepen-
dence of disabled people in society by providing a 
sense of motivation and pride.

In aiming to help build a society where persons 
with physical, intellectual, mental, or developmental 
disabilities can work independently, the Group fully 
supports the vision of Shokora-bo. In order to get 
this business up and running as quickly as possible, 
the Group organized chocolate sales at four of its 
office buildings in Tokyo, which were extremely popu-
lar among many Group employees considering that 
some locations sold out quite quickly.

One of the stalls selling chocolates Shokora-bo opening ceremony

Sumitomo Mitsui 
Trust Guarantee

SDG training session

Sumitomo Mitsui Trust Wealth Partners held two 
training sessions concerning the SDGs in May 2019. 
Subsequently, all 55 company employees further 
deepened their understanding of the SDGs.

Following this, the company took steps to inform its 
clients about the Group’s initiatives by wearing SDG 
badges and using business cards that display the logo 
of the SDGs.

Sumitomo Mitsui 
Trust Wealth Partners

GROUP COMPANY 12 GROUP COMPANY 13

SDG badge attached to an employee’s security pass

At Sumitomo Mitsui Trust Guarantee, female employ-
ees not wearing a suit and employees wearing casual 
business attire all year round have started wearing the 
SDG badge on their security pass.

This is just one way for all employees to be con-
stantly aware of the SDG movement even when they 
are not wearing a suit.




