
Based on the fiduciary spirit and with significant expertise and comprehensive capabilities, the Sumitomo Mitsui Trust Group will create dis-

tinct values by leveraging a new business model, combining its banking, asset management and administration, and real estate businesses, 

and will move onto the global stage as a leading trust bank group which boasts the largest and highest status in Japan.

Ideal Model (“Vision”)

—Towards “The Trust Bank”—

(I)	� Swiftly provide comprehensive solutions to our clients by fully utilizing the significant expertise and comprehensive capabilities.

(II)	� Adhere to the principles of sound management based on a high degree of self-discipline with the background of fiduciary spirit and 

establish strong credibility from society. 

(III)	�Strive to fulfill all shareholder expectations by creating distinct values through fusing the various functions featuring the trust bank group.

(IV)	�Offer a workplace where the diversity and creativity of its employees are more fully utilized to add value to the organization and where 

employees can have pride and be highly motivated in fulfilling their missions.

Management Principles (“Mission”)

Reason for Existence (“Purpose”)

Completely Client-oriented—Truthfulness and Loyalty
We will adhere to the highest degree of “Truthfulness and Loyalty” as well as credibility and sureness, and will carry out all our responsibilities for 
client satisfaction and comfort as our top priority.

Contribution to Society—Dedication and Development
We will remain dedicated in all our efforts, with “Frontier Spirit,” and continue to contribute to society.

Realization of Organizational Capability—Trust and Creativity
We will realize our organizational capabilities with full of mutual trust and creativity through improvement by mutual learning and continuous per-
sonal transformation of various people who share the enthusiasm for trust.

Establishment of Individuality—Self-help and Self-discipline
With a spirit of self-help and self-discipline as well as a sense of ownership, we will carry out our responsibilities.

Strict Compliance with Applicable Laws and Regulations
We will strictly comply with all applicable laws, rules and regulations, and will ensure that all our corporate activities meet the highest standards of 
social norms.

Resolute Stance against Antisocial Forces
We will continue to take a resolute stance against antisocial forces, which may threaten public order and the security of civil society.

Codes of Conduct (“Value”)

In order to pursue the Management Principles of the Sumitomo Mitsui Trust Group, the executives and employees commit themselves to 

comply with the six Codes of Conduct described below.

Creating new value with the power of trusts and  

let prosperous future for our clients and society bloom
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Basic Policy on the Social Responsibility of Sumitomo Mitsui Trust Group
(Sustainability Policy)

At Sumitomo Mitsui Trust Group, based on our Reason for Existence (“Purpose”), our Management 
Principles (“Mission”), our Ideal Model (“Vision”) and our Codes of Conduct (“Value”), we respect 
dialogue with all stakeholders, such as clients, shareholders, investors, employees, business part-
ners, local communities, NPOs, government authorities and international institutions, and play an 
active role in building a sustainable society.

1. Contribute to Solving Social and Environmental Problems through Business

• We work to solve social and environmental problems from a global perspective through our core businesses.

• �We integrate the diverse functions that are unique to a trust bank group and develop new business models and inno-
vative products and services to help solve social and environmental problems.

2. Serve Clients with Sincerity

• �We strive to provide in-depth explanations and proposals so that clients can fully understand the details of our prod-
ucts and services. In addition, we make efforts to quickly meet the demands of clients and link their feedback to busi-
ness improvements and product and service enhancement.

• �We strive to undertake meticulous management of client information.

• �We engage in educational and awareness-raising activities by cooperating with educational institutions, govern-
ment authorities, NPOs, etc., to enable clients to take the lead in rationally selecting financial products and building 
sound assets.

3. Earn the Trust of Society

• �We strictly adhere to all laws, regulations and rules, and conduct our activities in a sincere and fair manner that con-
forms to societal norms.

• �We build sound and proper relationships with stakeholders, and fulfill our responsibilities as a member of society, 
engaging in fair competition and appropriate disclosure of corporate information, etc.

• �We maintain a resolute stance against antisocial forces which threaten public order and safety, and work to prevent 
improper use of financial functions by organized crime.

4. Address Environmental Issues

• �We aim to build a low-carbon society, a natural symbiosis society which fosters biodiversity, and a circulatory society, 
and will work to solve problems which obstruct these aims through our core businesses by cooperating with various 
stakeholders.

• We work on energy and resource conservation to reduce the environmental burden caused by our own activities.

5. Respect the Individual

• We respect individual rights and diverse values, rejecting unjustifiable acts of discrimination in all our activities.

• �We create a safe and pleasant workplace environment, respect employees’ diverse ways of working, and strive to 
achieve work-life balance.

• We work to develop the skills of employees and strive to build sound minds and bodies.

6. Participate in and Contribute to the Community

• �We aim to revitalize the community and build a rich living environment in cooperation with various partners in all 
communities where we engage in corporate activities, through our business activities and social contribution such as 
educational and cultural activities.




